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Suruchi endeavor in Skill/ Entrepreneur Development Domain 
 

Diploma in Dairy Technology (DDT) in alli-
ance with IGNOU 

Study Center authorized by School of Agriculture In-
dira Gandhi National Open University (IGNOU) Details 
as below: 

Academy of Dairy Skill Development (ADSkiD) 
Unit of Suruchi Consultants 
C-49, Sector-65, Noida U.P – 201307 
SC/PSC Code: 39018P 
Prog. In-charge: Mr. Sanjay Singhal 
Contact no. : +91-0120+4370845 
Email:  adskid39018p@gmail.com  

 
New admissions are closed  
  

Indian Dairy Map 2017 launched on 27th Oc-
tober, at Pune. 

Aspiring entrepreneurs might attend our in-
troductory session (Free) on how to set up 
dairy farm and plant on every 4thSaturday of 
Every month from 2 PM to 5 PM, Prior regis-
tration is must and for that contact our of-
fice. 
For more information please email on 
info@suruchiconsultants.com or contact at +91 
0120 4320845 

  60th Dairy Entrepreneurship Development 
Program (DEDP) at Suruchi Consultants, C-
49, Sec-65, Noida.  Date will be announced 
soon. 

For more information please follow the link:  

https://www.suruchiconsult-
ants.com/pageDownloads/downloads/train-
ing/3_58th%20DEDP%20MAy_june_2019.pdf 

4th Practical Dairy Entrepreneurship Develop-
ment Program (PDEDP) at Suruchi 

Consultants, C-49, Sec-65, Noida, Dates will 
be announced soon. 

For more information please follow the link:  

http://www.suruchiconsultants.com/pageDown-
loads/downloads/train-
ing/9_14092019_PdEDP_brochure.pdf 

Dairy Startup Sensitization Program from 
farm to table in Noida. On 29th February, 
2020 
 

For more information please follow the link: 

http://www.suruchiconsultants.com/pageDown-
loads/downloads/training/8_21122019_DSSP.pdf 

Suruchi has launched Online Dairy Entrepre-
neurship Development Program (ODEDP). It 
is 12 weeks program. Registrations are open 
till 29th February,2020. 
Watch-
Video:https://www.youtube.com/watch?v=
5iS432VlGc8&t=42s 

For more information please visit on website 
http://skilldairy.com/ 

7th Regional Dairy Entrepreneurship Develop-

ment Program (RDEDP) Dates will be an-
nounced soon. 

https://www.suruchiconsult-
ants.com/pageDownloads/downloads/train-
ing/1_7th%20RDEDP%20Brochure.pdf 

Mandatory training “Food Saftey Supervisor” for 
dairy sector as per FSSAI is being organised  on 
25th & 26th of March 2020 .
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Indian News 

Khap panchayat urges dairy farmers to sell milk at Rs 100/ltr in Haryana 
FEB 28, 2021 

https://dairynews7x7.com/khap-panchayat-urges-dairy-farmers-to-sell-milk-at-rs-100-ltr-in-haryana/ 

 
 khap panchayat in Haryana’s Hisar on 

Sunday urged dairy farmers to sells 

milk at Rs 100 per litre to government 

cooperative societies in protest against the Cen-

tre’s farm laws and high fuel prices. 

The appeal was made at a meeting of the Satrol 

Khap held in Hisar’s Narnaund under the chair-

manship of its head Ramniwas. 

A leader of the khap panchayat (community 

court), Phool Kumar Petwar, said dairy farmers 

have been asked to sell milk at hiked prices 

from March 1. He, however, said the common 

people will continue to get milk at Rs 55 to Rs 

60 per litre. 

“The khap today took a decision in which we 

have asked farmers to sell milk at the rate of Rs 

100 per litre to government cooperative socie-

ties. For the common man, this will continue to 

be sold between Rs 55 and Rs 60 per litre,” he 

said. 

“We want to awaken the government. They 

should repeal the farm laws and bring down 

fuel prices,” said Petwar, adding that the gov-

ernment is not listening to farmers’ demand of 

repealing the laws and continues to increase 

fuel prices. 

“Farmers are adversely hit by rising diesel 

prices. Farmers not only grow crops, they also 

rear animals which produce milk,” he said, add-

ing that the government should know that 

farmers are producers who can hike prices. 

 

Starbucks India To Introduce Oat Milk As A Plant-Based Alternative 
FEB 27, 2021 

https://dairynews7x7.com/starbucks-india-to-introduce-oat-milk-as-a-plant-based-alternative/ 

offee giant Starbucks is quickly adapting 

to shifts in consumer trends globally, 

evident in the launch of multiple plant-

based options on their menu across the U.K., as 

well as their recent all vegan test site in Seattle.  

With the growing demand for plant-based alter-

natives in India, Starbucks India will be adding 

Oatly’s oat drink to their menu in all outlets 

across the country. The coffee chain already of-

fers two other plant-based options – soy and al-

mond milk. 
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The Indian Sustainability Venture Studio, White 

Lotus, played an important role in bring-

ing Oatly to the Indian branch of the coffee 

chain to promote sustainable trends in the 

country.”Indian consumers are at a phase 

where sustainability and healthy alternatives 

seem to be the way forward. Even though it’s 

only a small population that’s driving this 

change, we at White Lotus see this as the future 

of F&B. It was a no-brainer for them [Oatly] to 

launch in one of the largest markets in the 

world,” Rohit Karlo, Associate Vice President of 

Marketing and Sales of White Lotus shared with 

Vegan First. 

Now that Starbucks India is becoming even 

more vegan-friendly, it’s important to note that 

not all flavours of Starbucks coffee can be made 

dairy-free even with plant milk alternatives. 

Some beverages like the White Chocolate Mo-

cha, the White Mocha Frappuccino and such 

contain milk solids in their base ingredients. If 

you want to be sure, it’s best to check with the 

barista before ordering. Nevertheless, a new 

plant-based alternative in the menu implies a 

positive shift in consumer demand and Star-

bucks’ encouraging response to India’s plant-

based movement. 

 

 

Agriculture and dairy exhibition begins 
FEBRUARY 27, 2021 00:27 IST 

https://www.thehindu.com/news/cities/Coimbatore/agriculture-and-dairy-exhibition-begins/article33945416.ece 

 three-day exhibition on agriculture 

and dairy production -- Agri and Dairy 

Tech 2021 -- began at the Parimalam 

Mahal here on Friday. 

Organised by the United Trade Fairs India Pri-

vate Limited, the exhibition showcases the com-

plete value-chain of the dairy sector starting 

from animal genetics to dairy farming technol-

ogy and milk and milk product processing tech-

nology. 

The exhibition is also aimed at introducing qual-

ity feed material and efficient feeding methods, 

encouraging commercialisation and mechanisa-

tion of dairy farms, developing networks to pro-

mote processed food and beverages based on 

milk, adapting cold chain facilities to minimise 

wastage and organising the sector further. 

The exhibition also features over 100 stalls dis-

playing farm equipment including power tillers, 

technology adopted in cold rooms, state-of-the-

art technology motors and solar pumps, drip ir-

rigation systems, harvester machines, weight-

less tillers, pesticides and other products that 

would benefit the farming community. 
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Villagers say no to land for dairies 
Feb 26, 2021  

https://www.tribuneindia.com/news/ludhiana/villagers-say-no-to-land-for-dairies-217628 

 
fter holding a gram sabha to conduct a 

discussion on a high-powered commit-

tee’s proposal about the shifting of 

dairies from Ludhiana city to Gorsian Kadar 

Baksh village, the village sarpanch has said that 

the villagers have decided not to give any land 

for setting up dairies in the village. 

Earlier, a high-powered committee, formed by 

the Department of Local Government under the 

chairmanship of Mayor Balkar Singh Sandhu, 

had taken the decision to shift dairies from the 

city to Gorsian Kadar Baksh village. 

The Principal Secretary of Local Government AK 

Sinha had visited the village on Tuesday, and 

shared information with the villagers about the 

plan for shifting dairies to the village. The pan-

chayat members had then said that they would 

take a decision on Thursday in this regard. 

Sarpanch Jagdev Singh Deol said they held the 

gram sabha today in which around 300 villagers 

and panchayat members participated. “The vil-

lagers decided not to give any land for the shift-

ing of dairies in our village,” he said. 

He said, “There are many villagers belonging to 

economically weaker sections. Around 100 fam-

ilies are dependent on the panchayat land as 

they do farming on this land. If the land is given 

for setting up dairies, these villagers will be-

come homeless and landless. Moreover, if dair-

ies are set up in our village, it will lead to unsan-

itary conditions in the area and the villagers will 

be forced to suffer.” 

Unsanitary conditions are a common scene at 

the dairy complexes in the city. The MC has 

planned to shift dairies outside its jurisdiction as 

the untreated waste from these dairies is being 

dumped into Buddha Nullah and sewer lines. 

According to a report prepared by the MC, 

there are two dairy complexes in the city, one in 

the Haibowal Dairy complex spread in 179 acres 

of land and the second located in around 45 

acres of land on the Tajpur road in Ludhiana. 

The MC has planned to shift around 44,000 cat-

tle from the two dairy complexes and thou-

sands of cattle from other sites. 

 

Hatsun dairy begins commercial production at Solapur Maharashtra 
FEB 26, 2021 

https://dairynews7x7.com/hatsun-dairy-begins-commercial-production-at-solapur-maharashtra/ 

 
atsun Agro Product has announced 

commercial production at its newly set 

up modern greenfield dairy processing 

plant in Solapur, Maharashtra. 

The plant is the 19 manufacturing location for 

HAP that has a network of plants in four states 

of Tamil Nadu, AP, Telangana and Karnataka. 

The fully automated dairy plant, one of the 

technologically superior plants in the country is 

set up in 72 acres land at a cost of 130 Crores in 

Solapur district in Maharashtra. The plant fol-

lows latest design philosophy and has special-

ized imported equipments from Germany to 

process 6 lakh litres milk per day (LLPD). The 
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emphasis of the design is on employee safety, 

product hygiene and making products of finest 

quality. HAP has also set up a water pond inside 

the factory premises for harvesting rain water 

to the tune of 1.25 crore litres. 

This is a first in the region and the water saved 

can be fully treated and utilized for multiple 

purposes. 

Hatsun Agro Products will manufacture Milk, 

Curd, Butter Milk, Chaas, Lassi, yoghurt and 

Shrikhand at the new plant. HAP will market 

them under prestigious household brand names 

– ‘Arokya’ and ‘Hatsun’. The total milk pro-

cessing capacity of HAP now stands at 52.50 

LLPD across all its manufacturing locations in 5 

states. 

HAP intends to manufacture a variety of prod-

ucts at this Solapur facility and will provide over 

3,000 direct and indirect employment oppur-

tunities in the state. Additionally, the setting up 

of this plant will help onboard dairy farmers to 

the mainstream network and will boost income 

of over 75000 to 90000 dairy farmers in Maha-

rashtra. HAP aims to provide greater support to 

farmers with access to the best technology, 

farm inputs, animal husbandry services, special-

ized cattle feed and direct credit to their bank 

accounts for their milk supply. 

 

 

Dairy Cooperative hikes Rs 3 per litre to dairy farmers in Kerala state 
FEB 26, 2021 

https://dairynews7x7.com/dairy-cooperative-hikes-rs-3-per-litre-to-dairy-farmers-in-kerala-state/ 

 
rnakulam Region Cooperative Milk Pro-

ducers’ Union (ERCMPU) has decided to 

pay farmers an additional ₹3 a litre for 

milk being collected by the union from March 1, 

2021. The cooperative has been paying an addi-

tional ₹1.50 per litre to its farmers since Febru-

ary 1 this year. 

Chairman of the Ernakulam region John 

Theruvath said that the the additional payment 

would be an incentive for farmers. The decision 

to hike the payment to farmers was taken at 

the 34th annual meeting of the regional milk 

union here earlier this month. 

He said that the Ernakulam regional cooperative 

union, comprising Ernakulam, Thrissur, 

Kottayam and Idukki districts, had been able to 

procure milk from all the farmers under the co-

operative during the COVID-19 lockdown de-

spite a slowdown in business even as dairy 

farmers across the country had suffered a set-

back because of the lockdown. 

The decision to provide an incentive to farmers 

comes even as the region is preparing to export 

milk products, including clarified butter, to the 

Middle East 

Meanwhile, the milk producers’ union has ap-

pealed to government agencies to consider 

dairy farmers as well as workers involved in pro-

curement and distribution of milk in the priority 

category for COVID-19 vaccination. 
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Milk prices may rise by Rs 12 per litre from March 1 
FEB 25, 2021 

https://dairynews7x7.com/milk-prices-may-rise-by-rs-12-per-litre-from-march-1/ 

 
n another major blow to the common man, 

milk prices are likely to get high as produc-

ers in some villages of Ratlam have decided 

to hike the prices.  

In wake of the increase in petrol and diesel 

prices, LPG cylinders and vegetables, milk pro-

ducers from 25 villages attended a meeting held 

at the Ram Mandir of Kalika Mata campus on 

Tuesday. During the meeting, it was decided to 

hike the milk price to Rs 55 per litre from March 

1. 

Will milk prices rise after petrol and diesel gas? 

Milk producers say that the transportation 

charge has increased due to hike in petrol and 

diesel prices, and animal feed has also become 

expensive. If the hike in milk prices is not ap-

proved, then they will stop the supply. Even be-

fore the coronavirus period, milk producers had 

decided to increase the price of milk, but there 

was no agreement with the vendors in the city. 

Then there were talks of increasing the price by 

Rs 2 per litre, but the prices were not increased 

in view of the COVID-19 crisis. 

President of Ratlam Milk Producers Association, 

Hiralal Chaudhary, said that milk producers of 

25 villages held a meeting on Tuesday. “Our de-

mand is to increase the price of milk. Last year, 

the price of milk was not increased due to coro-

navirus, but now the price of fodder has in-

creased, along with the prices of petrol and die-

sel. We get our buffalo for Rs 1 to 1.5 lakh. 

Right now the price by milk producers is Rs 43 

per litre, so we have decided to increase the 

price of milk to Rs 55 per litre. We will see fur-

ther if we agree with the milk vendors of the 

city,” he said. 

 

 

Stellapps, IPPB tie up to drive financial inclusion for dairy farmers 
FEB 25, 2021 

https://dairynews7x7.com/stellapps-ippb-tie-up-to-drive-financial-inclusion-for-dairy-farmers/ 

 

airy-tech start-up Stellapps has tied up 

with India Post Payments Bank (IPPB) 

to digitise the milk procurement value 

chain and promote banking facilities at milk col-
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lection centres. As part of memorandum of un-

derstanding, a pilot project has been launched 

in four villages with 200 farmers at a greenfield 

dairy in Tamil Nadu’s Dharmapuri district. 

Through the tie-up, Stellapps is aiming to bring 

dairy farmers in the financial mainstream across 

villages in Tamil Nadu, Odisha, Bihar, and Raja-

sthan in the coming months, the company said 

in a statement. IPPB will provide access to cash 

and other banking services like deposits, 

Aadhar-enabled payment services, domestic 

money transfer, bill payments, and other re-

lated services. Stellapps said it plans to leverage 

IPPB’s last-mile distribution network of over 

1.36 lakh post offices and nearly 1.9 lakh post-

men and Grameen Dak Sevaks, equipped with 

smartphones and biometric devices. 

Stellapps had recently launched a fully auto-

mated digital direct farmers payment product 

for dairy processors, including cooperatives 

called “mooPay”. 

J Venkatramu, MD & CEO, IPPB, said, “This stra-

tegic partnership aims to create significant op-

portunities and expand access to a range of fi-

nancial services for millions of unbanked and 

underbanked dairy farmers. With dairy supply 

chain being an important part of the rural econ-

omy, IPPB is committed to empowering dairy 

farmers.” 

“The partnership with IPPB will help us enfold 

more farmers with credit and insurance services 

and get the digital economy to Indian rural vil-

lages,” said Ranjith Mukundan, CEO, Stellapps. 

Stellapps is introducing IPPB through its dairy 

partners where the direct farmer payment solu-

tions have been implemented. The local post of-

fice will designate an official who will visit the 

respective milk collection centre for providing 

banking services to farmers. Farmers also have 

an option of travelling down to the nearest post 

office and avail the services, it said. 

 

Amul Dairy project to take off in 108 Guntur villages 
23rd February 2021 08:28 AM  

https://www.newindianexpress.com/states/andhra-pradesh/2021/feb/23/amul-dairy-project-to-take-off-in-108-

guntur-villages-2267644.html 

 
UNTUR: The AP Amul Dairy project will 

commence its operations in 108 vil-

lages of Guntur district from March 1 in 

the first phase. Of the 108 villages, 66 are in 

Narsaraopeta division and 42 are in Guntur divi-

sion. AP Dairy Development Cooperative Feder-

ation Limited (APDDCFL) Vice-Chairman and 

Managing Director Ahmed Babu said the tie-up 

with the Amul Dairy would go a long way in re-

moving the middlemen system in the dairy sec-

tor, besides rewarding the farmers with the re-

munerative prices. 

“Milk cooling centres would be set up in villages 

across the district,” he said, adding that the pro-

ject would boost women empowerment in a big 

way.“At present, the project will cover 108 vil-

lages in the Guntur district through 85 Rythu 

Bharosa Kendras (RBKs). 

Compared to the private dairies, the Amul Dairy 

project has come out with a competitive price 

to the farmers,” he said. Joint Collector Dinesh 

Kumar directed the officials to set up required 

machinery at Rythu Bharosa Kendras by Febru-

ary 28. He said that milk cooperative societies 

would be formed with women. 
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Milk prices moving up across India as a post-covid effect 
FEB 22, 2021 

https://dairynews7x7.com/milk-prices-moving-up-across-india-as-a-post-covid-effect/ 

 
ilk prices generally rise during sum-

mers, when buffaloes and cows pro-

duce less, and ease during the win-

ter-spring months, when they calve and reach 

peak lactation. 

This natural cycle has, however, reversed in 

2020-21. Sanjay Belhe is today receiving Rs 26 

per litre for cow milk with 3.5% fat and 8.5% 

SNF (solids-not-fat) content that he is supplying 

to the Shree Warana cooperative dairy in Maha-

rashtra’s Kolhapur district. In April-May last 

year, the dairy was paying him Rs 18/litre for 

the same milk. 

But Belhe isn’t quite happy. The reason: A year 

ago, this farmer from Samdoli village in Miraj 

taluka of Sangli had 10 Holstein-Friesian cross-

bred cows. In March, before the nationwide 

Covid-19 induced lockdown came into effect, he 

was selling around 120 litres of milk daily at Rs 

25/litre. After lockdown, those prices crashed to 

Rs 18/litre levels. 

Reduced animal strength 

“Yes, the dairy is paying me Rs 8/litre more 

from those lows. But how does that help when 

my average daily sales are hardly 40 litres 

now?,” asks the 43-year-old. 

Belhe’s milk sales have dropped to a third com-

pared to last year because he currently has only 

four out of his original 10 animals. The remain-

ing six he sold between late-April and early-July. 

The 40 litres are from three cows; the fourth 

one is in late-pregnancy and still to calve. 

“I spend Rs 200 on fodder, feed and supple-

ments per animal per day. If my cow gives an 

average of 10 litres daily (8-9 litres in the “lean” 

summer months and 14-15 in the winter 

“flush”) and milk prices were Rs 18/litre, how 

could I have maintained 10 animals?,” he points 

out. 

Belhe’s isn’t an isolated story. All across India, 

dairies have reported milk price increases over 

the past couple of months. Uttar Pradesh’s Pra-

deshik Cooperative Dairy Federation has hiked 

its procurement price for buffalo milk with 6.5% 

fat and 9% SNF from Rs 40 to Rs 44 per kg, ef-

fective from February 20. The same cooperative 

had slashed prices to as low as Rs 30-32/kg in 

April-May. 

Increase in milk prices in Maharashtra 

On February 13, the Milk Producers and Proces-

sors’ Welfare Association, a consortium of Ma-

harashtra’s private and cooperative dairies, ad-

vised its members not to pay less than Rs 29/li-

ter for milk with 3.5% fat and 8.5%t SNF. The 

Pune district cooperative dairy (‘Katraj’ brand) 

and Lactalis Sunfresh Agro Industries (‘Prabhat’) 

are already procuring at Rs 29.5-30/litre. The 

Warana and Kolhapur cooperative (‘Gokul’) 

dairies are expected to soon follow suit. 

These increases are partly attributed to global 

factors. Skimmed milk powder prices at Global 

Dairy Trade – the auction platform of New Zea-

land’s Fonterra Cooperative – are ruling at over 

$ 3,200 per tonne, levels last seen in August 

2014. 

Reduced fodder and water availability 

But that does not still explain the unusual price 

movements in the last one year. Milk produc-

tion by animals falls in summers due to heat 
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stress and reduced green fodder and water 

availability. That, together with demand for ice-

cream, curd and lassi, drives up procurement 

prices. Fodder and water availability, however, 

improves with the monsoon rains and residues 

from the new kharif crop. Calvings, especially of 

buffaloes, also start from September. And once 

temperatures drop, more milk flows from their 

udders, driving down prices. 

This time round, quite the opposite has hap-

pened. Milk prices crashed during the summer, 

courtesy the demand destruction following the 

closure of hotels, restaurants, sweetshops, of-

fices and educational institutions and no wed-

ding receptions and other social functions. 

Lower prices, in turn, led to farmers not 

properly feeding and looking after their ani-

mals. “Undernourishment has also delayed calv-

ings and brought down the peak-season yields,” 

said D. Sunil Reddy, managing director of the 

Hyderabad-based Dodla Dairy Ltd. Some, like 

Belhe, have even reduced their herd size. 

With no production “flush” in winter and de-

mand returning post lifting of lockdown re-

strictions, milk prices have recorded unseasonal 

rise. What this portends for the coming sum-

mer, when production falls in the natural 

course, remains to be seen. 

 

 

Amul and North East States Showcase India’s Food Basket At Five Day Gulfood 2021 In 

Dubai 
February 22, 2021 

https://www.apnnews.com/amul-and-north-east-states-showcase-indias-food-basket-at-five-day-gulfood-2021-in-  

ew Delhi /Dubai: Indian food compa-

nies and various states are showcasing 

India.s food basket at the Five 

day  Gulfood2021 which opened in Dubai World 

Trade Centre in Dubai yesterday. 

Gulfood 2021 is    considered to be the world’s 

largest annual food & beverage trade exhibi-

tion. The event attracts food and beverage in-

dustries and professionals to Dubai from all 

over the world. It annually brings together 

around 2,500 exhibitors from 85 countries .The 

exhibition presents the main market trends on 

food and beverage and aims to highlight new in-

novations, consumer behaviour patterns, and 

revive communication links between thousands 

of key players in the sector over five days (21st-

25th February). 

The Gulfood 2021 will see the show’s first ever 

blockchain-based dairy exhibitor: Ingredia from 

France, while India’s Amul, a global dairy com-

pany, considered Eighth largest dairy product 

company in the world  is participating in the 

emirate show  after recently launching 33 prod-

ucts in a single quarter. 

The Indian companies and states are showcas-

ing countries agri and horticulture products 

apart from organic food products. The states 

from North-East including Arunachal Pradesh is 

focusing on its strength in products, such as tur-

meric, ginger, large cardamom and organic tea, 

apart from other fruits and vegetables.There is 

a keen interest on products from the Northeast 

region of the country, and Arunachal is creating 

a buzz for its organic products. 

Another Indian company Tradologie,a  B2B 

trade and smart digital global agriculture based 

commodities sourcing platform setup with an 

aim of digitalizing the current Import-Export 

trade is all set to boost india’a agri exports 

by  showcasing countrys strength as major hub 

for food products, ingredients, commodities 

and processed food at the Five day ‘Gulfood 

2021’ 
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“The United Arab Emirates is the world’s third 

largest re-export market behind Hong Kong and 

Singapore. Its demand for food products in-

creases by 30% every year. More than 90% 

of food products in the Persian Gulf region, 

which includes Bahrain, Qatar, Kuwait, Oman 

and Saudi Arabia, is imported through the UAE. 

“The UAE market is a premium market and has 

a rather high import capacity for such products 

as poultry and beef, which offers good pro-

spects for Brazilian & Indian exporters,” said Mr 

J.K.Arora, Chairman and founder of the Global 

sourcing digital platform Tradologie.com. 

“Tradologie is showcasing India as hub 

for food products as well as organic foods in-

cluding spices, rice, wheat, Sugar, Barley, cere-

als, dry fruits, vegetables, processed foods and 

medicinal plant. India exported agriculture com-

modities worth US $ 37 billion during the year 

2019-20 “ said Mr Arora 

“Some of the Indian food and agriculture prod-

ucts that are being showcased by Tradologie 

and its associates  include meat, vegetables, Ed-

ible Oil and Frozen Foods, wheat, tea, coffee, 

rice, sugar, spices, dry fruits, pulses and edible 

oils.” Said Mr Arora. 

 

 

Govt body defers test on ‘cow science’ after furore 
Feb 22, 2021 

https://timesofindia.indiatimes.com/india/govt-body-defers-test-on-cow-science-after-furore/arti-

cleshow/81143992.cms 

EW DELHI: Amid criticism about a cen-

tral government body spreading “su-

perstition and unscientific” infor-

mation about cows through reference material 

on cattle, the Rashtriya Kamdhenu Aayog (RKA) 

on Sunday deferred its ‘Gau Vigyan’ (cow sci-

ence) online exam scheduled for February 25. 

The exercise was intended to create awareness 

around indigenous varieties of cows and the im-

portance of preserving the country’s 51 ‘desi’ 

breeds of cattle. The decision to postpone the 

exam came just a couple of hours ahead of a 

mock test, scheduled on Sunday as a practice 

test for the main exam. 

Many scientists and certain organisations in-

cluding Kerala Sasthra Sahithya Parishad have 

been demanding cancellation of the ‘Gau 

Vigyan’ exam ever since the Aayog uploaded 

reference material for the exam early last 

month. They questioned the exams on the basis 

of the reference material which they said con-

tained controversial and non-verified content 

which did not have scientific validity. 

Aayog chairman Vallabhbhai Kathiria, however, 

told TOI on Sunday that the exam was simply 

postponed due to “administrative reasons” and 

a new date would be set in the next three-four 

days, considering huge interest of general pub-

lic and students across the globe. 

“Instead of conducting the exam on a weekday, 

we may possibly look for a new date on any 

weekend so that more people can take the 

exam,” he said.  

The RKA has received over 5.2 lakh online appli-

cations for the exam from 52 countries, includ-

ing Pakistan, Bangladesh, Nepal, Bhutan, Sri 

Lanka, Malaysia, Afghanistan, UK and the US. 

Among foreign participants, the maximum num-

ber of registrations has come from the US. 

“We will also reopen the registration process 

for the exam which attracted a lot of attention 

after the University Grants Commission (UGC) 

recently wrote to all vice-chancellors of univer-

sities to encourage more and more students to 

take this exam voluntarily,” Kathiria said. 

The multiple-choice questions (MCQ) based 

online exam is open for school and college stu-

dents, and the general public. It’ll be conducted 

in 12 languages including English. The successful 
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participants will be given cash prizes/certifi-

cates by the Aayog. The RKA was constituted 

two years ago by the Centre as a high-powered 

permanent apex advisory body with mandate to 

help the government to develop appropriate 

programmes for conservation, sustainable de-

velopment and genetic upgradation of Indige-

nous breeds of cows. 

Though the reference materials for the exam, 

uploaded by the Aayog on its website, contain 

several unverified information on cows, one of 

the materials is dedicated to “cow entrepre-

neurship” which may actually help livestock 

farmers and entrepreneurs in the country. It ex-

plains how one can “generate revenue of Rs 4 

crore per annum with 200 Indian (indigenous 

breeds) cows” through breed improvement, bio 

energy & bio fuels, bio pesticides and bio ferti-

lizers, cow tourism, dairy value addition and 

eco-friendly cow dung/urine-based products. 

Its content on ‘Panch Gavya’ - a blend of milk, 

ghee, curd, urine and dung of indigenous 

breeds of cows – and many other aspects in-

cluding its comparison with non-indigenous va-

rieties of cattle may, however, be severely con-

tested in absence of any peer-reviewed scien-

tific papers on these issues. The reference ma-

terial claims medicinal value of ‘Panch Gavya’, 

noting how it is traditionally consumed during 

religious rites and also used as medicine to have 

a “cleansing effect on the mind and the body”. 

The reference materials also refer to certain 

myths around cows as historical facts, noting 

that the indigenous breed of cows have some 

unique features like a hump on their back that 

has “special power to absorb the sun’s energy 

with the help of the ‘solar pulse’ situated on 

their humps running through the spine. 

It goes on saying that a unique colour and a 

curved backline - Suryaketu Nadi - located in 

the 'Desi' cow’s back “absorbs many positive 

and medicinal energy from the sunlight and the 

atmosphere, leading to more nourishing milk, 

cow dung, and urine”. 

“Research further endorses the greatness be-

stowed on Indian breed [desi] cows by our an-

cestors and further underlines the importance 

of it to develop a great nation. These special 

and unique features in the Indian cows were 

developed during the course of evolution and 

celestial origin for ages, which is the reason why 

they are very popular across the planet,” says 

the reference material. 

In one of the questionable remarks, the RKA’s 

reference material for exam in Hindi says that 

the indigenous breeds of cows appear to be 

quite emotional towards living beings including 

humans while there is no such emotion re-

flected in foreign breeds of cows. 

 

 

Govt mulls ₹43,500-cr corpus for poultry, dairy sectors 
February 21, 2021 

https://www.newswrapindia.com/govt-mulls-%e2%82%b943500-cr-corpus-for-poultry-dairy-sectors/.html 

he Centre plans to create a $6-billion 

corpus (₹43,500 crore) to strengthen lo-

gistics in animal husbandry, dairy and 

meals processing sectors as a part of its efforts 

to attach the farmgate to newer markets, a sen-

ior government official mentioned today. 

Ministry of Agriculture’s National Rainfed Area 

Authority (NRAA) Chief Executive Officer (CEO) 

Ashok Dalwai, addressing the Global Castor 

Conference 2021 organised by the Solvent Ex-

tractors’ Association of India (SEA), the Union 

government’s agricultural insurance policies to 

create free and open markets supported by 

measures to strengthen the farmers hand. 

“Our focus is to simultaneously provide an envi-

ronment for every stakeholder including corpo-

rate to strengthen agri-logistics. For the first 
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time, we are now realising the importance of 

agri-logistics,” mentioned Dalwai. 

Warehousing reforms 

He highlighted the brand new avenues that the 

government has created for farmers by way of 

digital nationwide warehouse receipt system 

(eNWRS) enabling farmers to retailer agri pro-

duce in authorised warehouses and entry the 

institutional credit score at a concessional fee of 

curiosity. 

“So, the farmer would be able to wait for the 

glut in the market to get over and sell after two 

or three months when the markets are likely to 

be more buoyant. Our focus is to offer the 

farmer post harvest loans at a concessional rate 

of interest so that he is able to strengthen him-

self as an equal partner or equal stakeholder 

vis-a-vis private or corporate player,” the NRAA 

CEO mentioned. He mentioned the Centre was 

eager on making India the agri producer for the 

world. With an agricultural area of 141 million 

hectares and various agro-climatic situations 

with various soil programs, India loved a bonus. 

Hinting that the Government was eager to en-

courage farm production with a focused mar-

kets of client section in addition to industries, 

Dalwai mentioned that the government was en-

gaged on an improved/ liberalised export cover-

age with ease of doing business and harmo-

nised requirements to fulfill international re-

quirements for various commodities. 

Process of change 

Admitting that Indian agriculture was present 

process a fundamental foundational change and 

that through the strategy of change, there could 

be disruptions, and subsequently some re-

sistance. “The cosy comfort of many stakehold-

ers will be disturbed. So, we would need to 

adopt change management as efficiently as pos-

sible,” added Dalwai. 

India’s agriculture insurance policies have been 

targeted on post-harvest administration, the 

NRAA CEO mentioned. As a part of this, the 

Centre will spend ₹1-lakh crore or (approx $13 

billion) over the subsequent 4 years as a part of 

its efforts to supply impetus to post-harvest ad-

ministration logistics capacities within the na-

tion, he mentioned.

 

 

Karimnagar Dairy to go for milk fortification 
FEBRUARY 21, 2021 18:17 IST 

https://www.thehindu.com/news/national/telangana/karimnagar-dairy-to-go-for-milk-fortification/arti-

cle33895087.ece 

he Karimnagar Milk Producer Company 

Limited, also known as the Karimnagar 

Dairy, is all set for milk fortification with 

Vitamin A and Vitamin D as per the standards of 

the Food Safety and Standards Authority of In-

dia (FSSAI) very soon. 

In the wake of FSSAI making it mandatory for 

the milk fortification, the Office of the Commis-

sioner of Food Safety, Telangana State had or-

ganised a technical session titled ‘Addressing 

micro-nutrient deficiencies through edible oil, 

milk and wheat flour fortification’ in association 

with the Karnataka Health Promoters Trust 

(KHPT) and the GAIN (Global Alliance for Im-

proved Nutrition) with the dairy and quality 

control officials of the Karimnagar Dairy in Ka-

rimnagar town on Friday. 

Speaking on the occasion, Karimnagar Dairy 

chairman Ch Rajeshwara Rao said that they are 

going in for milk fortification as per the FSSAI 

norms to protect the vital Vitamin A and Vita-

min D in all variants of the milk. Stating that the 

National Dairy Development Board (NDDB) was 

also spearheading milk fortification throughout 

the country, he said Karimnagar Dairy would be 
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in the forefront in upholding its motto of main-

taining purity and quality. 

Karimnagar Dairy milk would soon have the 

mandatory F Plus (Fortified) logo with ingredi-

ents of Vitamin A and D on all its variants of 

milk with the new package. Karimnagar Dairy 

Managing Director P Shankar Reddy, Advisor V 

Hanumantha Reddy and other dairy officials 

were also present. 

Participating in the session, Food Controller of 

Warangal Zone Amrutha Sri called upon all the 

dairies of the Telangana State to go in for milk 

fortification as early as possible as it would be-

come statutory within few months. She in-

formed the dairy authorities to design new F 

Plus (fortified) logo as per the standards speci-

fied by the FSSAI norms. 

 

 

5 lakh students to appear in Cow Science exam: Nothing unscientific. 
FEB 21, 2021 

https://dairynews7x7.com/5-lakh-students-to-appear-in-cow-science-exam-nothing-unscientific-about-it/ 

 
ore than 5 lakh people in the country 

will take an online exam on the “holy 

cow” on Thursday. The University 

Grants Commission has written to Vice Chancel-

lors of 900 universitites in the country to en-

courage the students to write the Central gov-

ernment’s “indigenous cow science” examina-

tion. 

The brainchild of the Rashtriya Kamdhenu 

Aayog set up in 2019 under the Central Animal 

Husbandry ministry, study material on its web-

site says almost what Bengal’s BJP chief Dilip 

Ghosh had said. That Indian cows have some-

thing special in their humps that turn sunshine 

into gold which gives their milk its yellow col-

our”. 

For the one-hour online examination, the study 

material shared by the Rashtriya Kamdhenu 

Aayog says that cow dung is used as a protec-

tion against radiations in nuclear centres in In-

dia and Russia. It had protected Bhopal resi-

dents from the gas leak too. The material also 

states that Indian cows have a special power to 

absorb the sun’s energy with the help of the so-

lar pulse situated in their humps. As a result, 

making Indian cow milk, cow dung, and cow 

urine nourishing. 

Nothing unscientific about it 

“Nothing unscientific about it. We want to pro-

ject its importance of the Indian breed of the 

cow. So, we are holding this exam”, said Val-

labhai Kathiria, Chairman Rashtriya Kamdhenu 

Ayog. He had announced the exams at a press 

meet in Delhi on 5th January. On 12 February, 

UGC had written to universities across the 

country asking them to promote participation in 

the “Kamdhenu gau vigyan prachar prasar” 

exam. 

ABVP Vice President of Kolkata, Aditya Das said, 

“We are very clear in our notion. We will go to 

the public with our knowledge, information, 

and the sacredness and economic benefits of 

the cow. People will decide. Why are the pro-

fessors are over-reacting?” 

Professors and students of the Jadavpur Univer-

sity are stunned by the request of UGC. Jadav-

pur is one of the 900 universities which have 

been asked to promote the examination. 

No fund for research 

“Central govt is not giving 60 crores to Jadavpur 

University for research. What it is trying to do is 

inject specific ideology into the students,” said 
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Professor Partha Roy of the department of 

Physics, Jadavpur University. 

Samantak das, A professor of the English de-

partmenthas said “I fear there is a fairly well 

thought out plan behind this. You are trying to 

legitimize untruths. I am not even calling them 

post truths”. 

Registration for the exams, to be held in 13 lan-

guages, opened on 15 January 2021. The 

Aayog’s spokesman Pureesh Kumar claim 5 

lakh, 10,000 people have enrolled till now. This 

is the first time such an exam is being held. The 

Rashtriya Kamdhenu Aayog hopes the numbers 

of examinees and cows will multiply in the com-

ing years. All participants of the examination 

will be given appreciation certificates. 

 

 

Hatsun Agro Product Crosses 3500 Retail Outlets Milestone 
FEBRUARY 19, 2021 / 4 MIN READ 

https://www.indianretailer.com/news/hatsun-agro-product-crosses-3500-retail-outlets-milestone.n10531/ 

 
ndia’s leading private sector dairy company, 

Hatsun Agro Product Ltd today became In-

dia’s largest retail network with 3600 out-

lets present across Tamil Nadu, Andhra Pra-

desh, Telangana, Puducherry, Kerala, Gujarat, 

Goa, Maharashtra, Karnataka, Chhattisgarh, and 

Orissa. 

HAP inaugurated its 2500th HAP Daily outlet for 

milk and curd distribution in Sattenapalle Town, 

Guntur District, AP, and 151st Ibaco outlet in 

Bhimavaram, Andhra Pradesh. This together 

with 949 outlets of HAP Daily (Icecream retail 

and distribution) and Oyalo makes Hatsun Agro 

Product the owner of the largest retail brand 

network in India with more than 3600 franchi-

see-run outlets.  

HAP strongly believes in customer experi-

ence and lays great emphasis in achieving them 

through its retail stores. HAP’s leading retail 

brands include HAP Daily, Ibaco, and Oyalo. 

Ibaco is a premium chain of icecream outlets 

that enables customers to create their own ice 

cream sundaes whereas HAP Daily is the retail 

concept of Hatsun Agro Product Ltd that offers 

milk, milk products, and icecreams at the con-

venience of the customers. HAP Daily is known 

for its range of high-quality milk products 

trusted by millions. 

 
According to RG Chandramogan, Chairman, Hat-

sun Agro Product Ltd, HAP firmly believes in di-

rect customer reach and has steadfastly in-

creased its presence with the opening of retail 

outlets in new towns and cities. HAP is continu-

ously expanding its retail presence and will 

cross 4000 outlets at the earliest. 

HAP dairy products are seeing good demand 

and growth with the consumers' trust in the 

quality of our product portfolio. HAP’s retail 

strategy is in line with Hatsun Agro Product 

Ltd’s growth strategy and its vision of taking 

high-quality dairy products closer to the 

masses. 
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Purabi Dairy launches cattle feed supplements to augment milk productivity 
Feb 19, 2021 

https://thenewsmill.com/purabi-dairy-cattle-feed-supplements/ 

 
est Assam Milk Producers’ Coopera-

tive Union Ltd. (WAMUL), popularly 

known as Purabi Dairy, launched its 

range of cattle feed supplements, Purabi Pashu 

Pushti, on February 18 to augment milk produc-

tivity and reducing production cost for dairy 

farmers. 

The range of cattle feed supplements shall rein-

force WAMUL’s efforts in improving milk 

productivity of cattle and thus reduction in cost 

of production. Productivity improvement is 

identified as one of the key areas of interven-

tions required for dairy development in Assam. 

As a part of the planned product line-up, 

WAMUL has commenced production of area 

specific mineral mixture & by-pass protein meal 

at its cattle feed plant situated at Changsari in 

Kamrup district of Assam. The plants were inau-

gurated by Assam Cooperation minister Sid-

dhartha Bhattacharya in presence of a host of 

dignitaries. 

On the occasion, chairman at WAMUL manage-

ment committee, Meenesh Shah highlighted 

that WAMUL has been promoting and propa-

gating scientific feeding practices like Ration 

Balancing Programme (RBP) and breed upgrada-

tion through Artificial Insemination (AI) pro-

gramme. These projects are supported & 

funded by Assam government through Assam 

Project for Agri-Business & Rural Transfor-

mation (APART) – WAMUL being the End Imple-

menting Agency (EIA) for formal dairy Sector. 

Providing area-specific mineral mixture for 

productivity enhancement is a vital element in 

the feed regime, especially for productive & re-

productive health of the cattle. 

WAMUL is the apex dairy cooperative of Assam 

and one of the fastest growing indigenous dairy 

brands in the entire Northeast India. Approved 

by FSSAI, Purabi Dairy is known for its line of 

dairy products ranging from pasteurised & forti-

fied pouch milk variants, plain curd, sweetened 

curd, ghee, lassi, paneer, cream etc. 

 

 

Invoking the green revolution to justify the new farm laws may not be right 
FEB 19, 2021 

https://dairynews7x7.com/invoking-the-green-revolution-to-justify-the-new-farm-laws-may-not-be-right/ 

 
ast week, Prime Minister Narendra 

Modi hardened his government’s stand 

on the farm laws. In the Rajya Sabha, 

during his reply to the President’s address, the 

Prime Minister asserted that the farm laws 

wouldn’t be repealed, although the government 

was open to negotiations. Modi made his case 

for reforms by invoking former Prime Ministers 

Lal Bahadur Shastri, Chaudhary Charan Singh 

and Manmohan Singh. 

In his long speech, lasting for over an hour, of 

which 25 minutes were devoted to the contro-
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versial farm laws, Modi likened the farm re-

forms to the green revolution of the mid-1960s 

and 70s, saying that revolution too had been 

met with resistance and opposition, just as the 

three farm laws now. The Prime Minister also 

gave the example of Operation Flood or the 

White Revolution that had made India the 

world’s largest milk producer, accounting for 20 

per cent of the world’s production. 

PM speech 

A day after his speech in the Upper House, his 

response to the motion of thanks on the Presi-

dent’s address in the Lok Sabha was overtaken 

by angry protests from the Opposition when he 

spoke of the farm laws. The Opposition shred-

ded him for over two days for comments like 

‘Andolan Jeevis’ (professional protesters) and 

‘Parjeevis’ (parasites) made in Parliament dur-

ing his earlier address. 

What followed were loud protests and a huge 

altercation, which the Prime Minister said was a 

‘planned strategy to drown out reason to hide 

the truth’. Admitting that change would ‘always 

raise doubt’, the Prime Minister repeated the 

same old stuff: “The farm laws will not bring 

down any farmers. No mandi has been shut nor 

minimum support prices (MSP) stopped.” But 

the farmers are not impressed. Disinclined to 

accept the Prime Minister’s assurances and 

promises, they are continuing with their pro-

test, which has become even stronger with 

larger participation of farmers in mahapancha-

yats in many states in solidarity with the farm-

ers at Delhi’s borders. 

Green revolution 

Invoking the green revolution to justify the new 

farm laws may not be right, given that there is 

little comparison between the two, as also be-

tween the India of 1960s and the 2020s. The 

1960s were the time when India was in the 

throes of massive food shortages, monsoon fail-

ures and agriculture crisis. That was also the 

time when the country depended on America’s 

PL 480 scheme, a law especially enacted for In-

dia, under which the US would send India food-

grain – 3 to 4 million tonnes of wheat – so that 

Indians wouldn’t starve. 

That was also the time when Indian planning 

was obsessed with heavy industry and agricul-

ture was seen through land reforms, commu-

nity development, cooperativism and motiva-

tion. It is true that peasant movements led by 

the Left parties in the post-Independence era 

were in favour of land redistribution from the 

landlord to peasants to tackle the food crisis 

and therefore, were fiercely opposed to the 

idea of the green revolution. 

But the Congress, obliged to the landlords for 

electoral support in rural India, was unwilling to 

implement comprehensive land reforms. Thus, 

a US government-promoted green revolution, 

comprising subsidised fertilisers and modern ir-

rigation, new varieties of rice and wheat, hy-

brids and plant breeding, was favored by India 

to boost foodgrain production. 

Problems of plenty 

But this green revolution – essentially the pro-

motion of capital-intensive industrial agriculture 

– while holding out the promise of provisioning 

the vast impoverished population with subsi-

dised foodgrain for the government to win over 

landowning farmers, created its own set of 

problems. Given the expense, it was rolled out 

in a few well-endowed states. As bumper grain 

productions predictably depress prices, farmers 

were guaranteed procurement through state-

run market yards (mandis) at MSPs declared in 

advance. Thus state procurement transformed 

Punjab and Haryana into India’s food basket. 

However, in the longer term, even the geo-

graphically limited package proved fiscally bur-

densome for the government. As state support 

began to decline, the problem of remunerative 

prices and farm debt increased. So did ecologi-

cal crises – depleting groundwater levels, saline 

and degraded soils, and biodiversity loss and 



health disorders due to pesticide use – culmi-

nating in a full-blown agrarian crisis and an epi-

demic of farmer suicides. While the green revo-

lution ensured cheap foodgrain and cereals, it 

also created a broad base of discontent among 

the vast majority of farmers and agriculture la-

bourers, who suffered declines in incomes. The 

result: massive rural distress. 

Operation Flood 

On the other hand, Operation Flood, commonly 

referred to as the White Revolution, trans-

formed India from a milk-deficient country to 

the largest milk producer between 1970s and 

1990s. It helped dairy farming become India’s 

largest self-sustaining industry and also India’s 

largest rural employment provider. It was a suc-

cess because the bedrock of the “billion-litre 

idea” was village milk producers’ cooperatives. 

The cooperatives not only procured milk but 

also provided inputs and services, making mod-

ern management and technology available to 

their members. 

Operation Flood helped dairy farmers direct 

their own development, by empowering them 

with the controls of the resources that they cre-

ate. The cardinal principle on which the opera-

tion worked was that the entire value chain – 

from procurement to marketing – should be the 

sole and exclusive domain of the farmer, with 

the small, marginal and landless farmers getting 

greater importance. 

How to end farmer’s distress 

The green revolution was focused on making In-

dia self-sufficient in food, but today the ques-

tion is: How to end farm distress and increase 

farmers’ income. Though the government has 

been waxing eloquent about ‘empowering 

farmers’ and the ‘freedom’ they have to negoti-

ate with the traders under the three farm laws, 

in reality, the laws lay down a litany of proce-

dures and conditions that farmers must fulfill 

while entering into agreements with large busi-

nesses and have been designed without keeping 

in mind the vastly unequal bargaining powers 

between the poor farmers and large businesses. 

Farmers allege that the farm reforms are instru-

ments to hand over regulatory control of agri-

culture to traders and large businesses. 

Many supporters of the government have de-

scribed the controversial farm laws as a major 

step towards a free market in agriculture. The 

government has also contributed to this narra-

tive by emphasising that the laws would allow 

farmers to ‘freely’ negotiate the best deals with 

large traders and agri-businesses. But the prob-

lem with this narrative is that in reality, the 

farm laws, according to some experts, intrude 

upon the regulatory powers of state govern-

ments and intensify the already severe power 

asymmetry between corporate businesses and 

the mass of Indian farmers, nearly 86 per cent 

of whom cultivate less than two hectares. Some 

agriculture experts are also of the view that no 

amount of tinkering at the marketing end will 

fix a fundamentally warped and unsustainable 

production model. 
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ivestock markets have fallen eerily silent 

ever since Karnataka passed a law pre-

venting cattle slaughter. The beef indus-

try of Karnataka, valued at Rs. 500 crore and 

employing nearly 40 lakh families is set for an 

unprecedented crisis. SAGARI R RAMDAS writes 

about who really benefits from it. 

WITH Karnataka passing the Prevention of 

Slaughter and Preservation of Cattle Bill, 2020, 

in the Legislative Council on Feb,8, the law is a 

step short of coming into force once it receives 

the consent of the governor. However, cases 

are already being registered under an identical 

ordinance which preceded the passage of the 

bill. 

As forewarned what we have witnessed in 

other states is rapidly unfolding in Karnataka 

too. Livestock markets that traded in unproduc-

tive animals and beef shops have fallen eerily si-

lent. The beef industry of Karnataka, valued at 

Rs 500 Crores and employing nearly 40 lakh 

families, are set to be thrown out of work. 

There are small hotels and restaurants which 

serve beef, whose owners will also be affected. 

At stake is the local trade of finished leather 

products, valued at $8.5 million in 2019-20. 

Also at stake are the lives, livelihoods, and food 

rights of Dalit, Muslim, Adivasi, Christian peo-

ple, and vast numbers of small and marginal 

farmers who are predominantly OBC-Bahujan, 

and who rear animals for dairy and draught, 

small livestock traders, and transporters. 

To compound the situation, four years after the 

Supreme Court of India stayed the Prevention 

of Cruelty to Animals (Regulation of Livestock 

Market Rules), 2017, they have not notified the 

amended draft rules . In 2019, the Buffalo Trad-

ers Welfare Association moved the Supreme 

Court to challenge the draft rules and the Pre-

vention to cruelty to animals Act (Care and 

Maintenance of Case Property Animals) Rules, 

2017, also framed under the Prevention of Cru-

elty to Animals Act (PCA), 1960. The PCA em-

powers authorities to seize the cattle belonging 

to an owner, who is being tried under the Act, 

and place the animals in a gaushala, or give 

them for “adoption”. 

Cows anchor dairying in Karnataka 

Of the 90.3 lakh tonnes of milk produced 

in 2019-20, 75% was from cows, 23% from buf-

faloes, and less than 1% from goats. Cow milk 

production increased by 20-30% from 1986 to 

1987 and buffalo milk production declined. 

Amongst cows, it is the milk of the crossbred 

Jerseys and Holstein Friesan which predomi-

nates. 

In 2018-19, of the 59.1 lakh tonnes of cow milk 

produced, 77.6% was from crossbred cows and 

22.4% from indigenous cows. The in-milk bovine 

population increased from 40 lakhs in 1997-98 

to 49.6 lakhs in 2018-19 wherein indigenous 

cattle and buffaloes declined, and crossbred 

cows increased. 

Bovine meat figures mirror this trend. Beef in 

India is a by-product of dairying and draught, 

where farmers sell their animals for slaughter, 

for reasons that include labour scarcity, 

droughts, disease, reproductive disorders, mar-

ket price failures, and in the case of male cattle, 

the rapid mechanization of agriculture. 

The total volume of bovine meat in Karnataka, 

increased from 3.6 lakh tonnes in 1983-84 to 

L 
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26.9 lakh tonnes in 2019-20, with 70- 77% con-

tribution from cattle. Declines in male cattle 

populations continue, driven by relentless 

mechanization , that side-lines the draught role 

of male cattle. 

The Karnataka Milk Federation (KMF) procures 

88% of all milk produced in the state, and is the 

second-largest Dairy Cooperative and procurer 

of milk in India,after Amul . The massive in-

crease in milk, has been linked to successive 

governments providing procurement price sub-

sidies to the farmers, resulting in 60% of daily 

milk procured being consumed within the state, 

and the remaining processed into products like 

ghee and milk powder, sold across 17 states, 

and exported. 

KMF’s expansion plans include enhanced milk 

procurement from 80 lakh to 1 crore litres per 

day, increasing the cows amongst farmers, en-

tering new markets across India, enhanced 

value-added milk products like cheese, and ex-

port products like ghee to Singapore and the 

UAE. KMF is acquiring processing plants in Ma-

harashtra and is set to enhance sales from Rs 

15000 to Rs 25000 crores. The estimated All-In-

dia demand for milk and milk products by 2030 

is 266.5 million metric tonnes, coupled with 

trade plans of dairy exports. 

These targets underpin government plans and 

programs where financing is directed towards 

enhanced milk production via high-yielding 

milch breeds, feeding, disease prevention and 

monitoring along with dairy infrastructure de-

velopment funds for cooperatives and dairy and 

meat for the private sector. 

Underpinning these volumes of milk are the 

high-yielding crossbred cows. Under the new 

post-slaughter law context, any male or female 

bovine that loses productivity, will no longer de-

rive a re-sale value. Trends in other states, post 

the enactment of similar stringent slaughter 

laws, as also recent articulations in Karnataka 

suggest (i) a gradual shift by farmers to buffa-

loes as the base of production. In Maharashtra 

for instance the buffalo populations increased 

by 10% between 2012 and 2019 post amend-

ments to its slaughter laws, (ii) a massive rise in 

stray cattle and buffalo population, (iii) further 

decline of draught animals, (iv) a rise in vigilan-

tism and ultimately many marginal farmers 

foregoing bovine livelihoods. 

So what is the economic rationale of these 

slaughter laws, that in addition to all else, 

threatens a State Milk Federation’s 155 billion 

rupees annual turnover, achieved via the work 

of 1.8 million milk producers (largely women), 

who may just gradually leave dairying, because 

of an absence of a resale value for their cows 

and buffaloes? Can cow-worship, culture, and 

religious fervour offset the economics? Who 

potentially stands to benefit and how? 

For leads, turn to the High-Level Expert Group 

(HLEG) on Agriculture Exports appointed by the 

Fifteenth Finance Commission constituted by 

the President of India in 2017. The HLEG popu-

lated by agri-business representatives and their 

government cohorts, in its July 2020 report rec-

ommends measurable performance incentives 

for states to encourage agriculture exports as 

well as to promote crops for import substitu-

tion. India’s Agriculture Export Policy an-

nounced in 2018 shifts policy from residual ex-

ports after meeting domestic demand to tar-

geted export of overseas demand. 

The committee lays a framework for states to 

strengthen their agriculture competitiveness. 

This is to be put into effect via (i) a single-crop 

cluster demand-driven value chain and value-

added exports with vertical and horizontal link-

ages which could cut across states in the inter-

ests of economies of scale anchored by the pri-

vate sector, (ii) identifying impediments to pri-

vate sector investments and (iii) suggesting per-

formance-based incentives to states to advance 

the plan. Buffaloes/bovines are flagged as one 

of the seven “lighthouse” must-win crop-value 

export chains for India, setting an example to 15 

others. 
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The bovine value chain: top export commodity, 

set to grow from US$3.6 to 7 billion by 2024) 

The value chain, in its detailing, makes no bones 

about it being a Bovine Value Chain, which 

means cattle and buffaloes (and not buffaloes 

alone). In their analysis, “India is currently the 

fourth-largest bovine exporter (1.7 million MT) 

and contributes 6% of the world’s demand to-

talling USD 50 billion. Our competitiveness is we 

have the largest cattle/buffalo population in the 

world and a significant surplus, where over 90% 

of production is exported. Buffaloes are not 

bred for meat export, but milk and slaughtered 

at the end. A majority of the bovine production 

is concentrated in Uttar Pradesh, Maharashtra, 

and Andhra Pradesh, and is limited in other 

states due to the absence of abattoirs. 

Whilst our current export destinations are Vi-

etnam (49%), Malaysia (10%), Indonesia (8%), 

Iraq (5%), and the Philippines (3%), the export 

plan envisioned seeks to access the two largest 

global importers of Bovine meat—namely China 

and the United States, with trade negotiations, 

and ensuring OIE certified FMD free zones and 

intensify setting up export abattoirs and pro-

cessing infrastructure therein. 

Despite global trade peaking in 2018, India rec-

orded its lowest beef exports because China 

cracked down on illegal meat supplies of Indian 

exports through Vietnam. India has the poten-

tial to grow our bovine exports from current 

volumes of 12.36 lakh to 18 LMT, and 3.6 to 7 

USD billion. 

Corporate Problems and Corporate Solutions  

The HLEG Committee identifies critical “pain 

points” (the Committee’s words) and impedi-

ments down the value chain: 

Buffalo farming is fragmented across small and 

marginal farms with 2-10 animals, that com-

prise 85% of the production, and they are not 

directly linked to exporters. Farmers market 

their unproductive animals, via a chain of small 

traders, via existing livestock markets. Farmers 

work with traders and not exporters, and thus it 

is a fragmented supply chain. There are insuffi-

cient livestock markets and an unorganized 

trade. There are 10 million male calves annu-

ally, starved to death or sold at an early age for 

slaughter. These can potentially can be ‘sal-

vaged’ and fattened for their meat. Current re-

strictions on buffalo slaughter in various states 

challenge the true realisation of the export po-

tential. 

There is a disconnect between dairy coopera-

tives and the meat industry, despite beef being 

a by-product of the dairy industry, once an un-

productive animal is sold and then slaughtered. 

There is a need to expand and establish abat-

toirs, (which are disproportionately currently lo-

cated in Uttar Pradesh), in surplus buffalo popu-

lation states Madhya Pradesh, Karnataka,Raja-

sthan, Gujarat, as this would improve the mar-

gins of the value chain. There are deficiencies of 

the cold-chain cover, given the geographic loca-

tions of Uttar Pradesh, and limited access to 

ports. A 67% export duties on rawhides is cur-

rently in place, which disadvantages 3-4% in 

meat price versus the competition, in export 

markets…” 

And makes recommendations to convert the 

“pain” to profit: 

“Facilitate milk cooperatives to rear male buffa-

loes and sell them directly to export abattoirs, 

to generate an additional USD 800 million every 

year. The tie-up with dairy cooperatives will 

augment public finances to assist farmers to 

rear male buffaloes and should happen in the 

proposed FMD district free zones across 11 

states. On a trial and experimental basis, the 

District Magistrate and the Department of Ani-

mal Husbandry and Dairying must play a ‘vigi-

lant’ role.” [They do not elaborate ‘vigilance’ 

concerning what. Is it policing of farmers and 

traders to ensure they are not selling off buffalo 

calves?] 

Target states should amend their buffalo 

slaughter regulations to bring them in line with 

the laws existing in Uttar Pradesh and Punjab. 



Connect farmers with end markets, by estab-

lishing tie-ups with state dairy cooperatives, 

and eliminate middlemen. State governance 

should facilitate and fast-track approvals/ per-

missions of new facilities to improve farmer in-

comes, and stop vigilantes from disrupting live-

stock transportation and supply chains. 

A National Animal Disease Control Program 

launched in September 2019 , facilitates an 

FMD-free country and animal traceability, as 

the vaccinated animals are ear-tagged with a 

unique identification number, and data up-

loaded onto the Information Network for Ani-

mal Productivity and Health (INAPH). 

Sixty-seven percent of export duty on hides of 

buffaloes should be abolished. Mega food parks 

containing cold storage and processing infra-

structure should be built near ports. Exporters 

should diversify their processed meat portfolio 

and brand it Indian. Market beef as organic, as 

animals that have been reared without hor-

mones and antibiotics. 

Agri-business Corporate Economic Logic of the 

Slaughter Acts backed by Farm laws:  

The amended slaughter act in Karnataka cou-

pled with the Prevention of Cruelty to Animals 

(Regulation of Livestock Market Rules), 2017, 

read with provisions of the current Farm laws, 

could facilitate the outlined Bovine exports plan 

in Karnataka, to ensure economic profits to Ag-

ribusiness in the following manner. 

There are immediate disruption and destruction 

of a well-oiled and complex system of animal 

trade that exists from farmers to their final des-

tination: be it other farmers, or slaughterhouses 

via multiple traders, and animal markets includ-

ing those governed under the APMC act. No 

farmer nor small trader will be willing to risk 

their lives with the kind of vigilantism that gets 

unleashed with complete impunity under these 

slaughter laws. The vigilantism is already under-

way. 

The national and state projections of expan-

sions, exports, and dairy growth, set the stage 

for burgeoning crossbred dairy animals, regard-

less, of whether sexed semen produces fewer 

miles or whether farmers shift to buffaloes. Ei-

ther way, the farmers will need to sell their 5th 

or 6th lactation female, equivalent to a 9 and 

not 13-year-old buffalo. 

So, where will the animals go? Karnataka has 80 

gaushalas with space for 200 animals per 

gaushala. There are announcements of 2 new 

gaushalas being set up per Taluka. Thus far, the 

gaushalas have only had to presumably shelter 

“cattle”. Henceforth, it will include increased 

cattle numbers and buffaloes. None of these ex-

isting gaushalas will be able to hold the animals 

that emerge from each farmer’s home (along 

with buffalo calves). The gaushalas which shall 

produce organic panchgavya, sell dung, urine, 

and “pure holy milk” are just a fig-leaf intended 

to cover, the export plan. 

(iii) Here is where the new farm laws enable the 

corporates to implement their Bovine Export 

Act via direct doorstep procurement of animals 

from the producer, bypassing the existing APMC 

market yards. Corporate logistics companies 

can thus be involved in the direct pick-up of un-

productive animals from villages, facilitated per-

haps by pre-existing organised farmer platforms 

such as village dairy cooperatives (as recom-

mended by the HLEG) to transport the animals 

directly to the “exporters” located in disease-

free zones until Karnataka builds its own. 

Karnataka’s immediate neighbours, Maharash-

tra, Telangana, and Andhra Pradesh, are on the 

anvil of being certified as “disease-free zones”. 

India has submitted a request towards such 

recognition to the OIE. In a similar vein, buffalo 

calves can be reared via contract farming and 

directly purchased and delivered to the slaugh-

terhouses. 

Corporates engaged in this trade will be pro-

tected from vigilantes because (i) chapter V, 

section 14, of the so-called APMC Bypass act 

and Contract Farming Act have an overriding ef-

fect over any law in force, (ii) under section 13, 



no suit, prosecution or other legal proceedings 

can be made against the central or state gov-

ernment, or an officer of government, or any 

other person. [A person under the farm laws is 

an individual, partnership firm, company, lim-

ited liability partnership, cooperative society, 

society, or any association or body.] 

Finally, under section 15, no civil court shall 

have jurisdiction to entertain any suit or pro-

ceeding on any matter. Yet cognizance can be 

taken of any issue and it can be disposed of by 

any authority empowered under this Act or its 

rules. 

Sheltered by the Slaughter Act, vigilantes could 

be let loose and directed to attack small trans-

porters, traders, local butchers, and farmers 

who dare move around with their animals to 

ensure that not one animal finds its way to 

plates as beef. 

This high-level plan commissioned by the gov-

ernment, if carried through, will, without a 

doubt, take beef off the menu. It will also struc-

turally (and completely) shift beef out of the 

country as a means to secure a Brahmanical vi-

sion of beef-free India in which corporate prof-

its balloon; capitalism and the holy cow politics 

in a win-win situation. 

Sinister designs behind slaughter bans, dairy, 

and beef exports will dispossess small and mar-

ginal farmers from their bovine-dependent live-

lihoods and consolidate Brahmanical capitalist 

control over our food and lives. 
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eritage Foods surged 8.93% to Rs 

301.20 after the Indo French joint ven-

ture between the company and No-

vandie Foods launched French Yoghurt brand 

Mamie Yova in India.Heritage Novandie Foods, 

a joint venture between Heritage Foods and No-

vandie Foods, a subsidiary of Andros, France, 

started in 2017, today announced their entry in 

the Indian market with its first line of products. 

The start-up is now introducing French Yoghurt 

recipes for the Indian market through their Yo-

ghurt brand – Mamie Yova. Mamie Yova’s fruit 

yoghurts and the yo pop are ready to be made 

available through multiple distributors and re-

tailers, spread across modern trade, standalone 

supermarkets, and ecommerce channels. 

The brand’s journey has commenced from 3 cit-

ies in India – Mumbai, Pune, and Ahmedabad 

and plans to reach Baroda and Surat by end of 

March 2021, followed by expansion plans to Hy-

derabad and Bangalore by first quarter of FY21-

22. 

Heritage Foods is one of the largest private 

dairy products provider from South India. It pro-

cesses and markets a full line of dairy products 

including fresh milk, curd, buttermilk, lassi, ice-

cream, paneer, ghee, table butter, cooking but-

ter, milk powder, flavored milk, UHT milk and 

dairy whitener. Headquartered in Hyderabad, 

the company has a significant presence in the 

states of Andhra Pradesh, Telangana, Karna-

taka, Kerala, Tamil Nadu, Maharastra, Odisha, 

NCR Delhi, Haryana, Rajasthan, Uttarakhand & 

Uttar Pradesh. 

In the past six months, the stock has declined by 

8.14% while the benchmark Sensex has added 

35.89% during the same period. 
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yderabad: Animal Husbandry Minister 

Talasani Srinivas Yadav said the State 

government has released Rs eight 

crore towards clearing incentive arrears to dairy 

farmers supplying milk to the cooperative dair-

ies in the State. The State government was 

providing Rs 4 incentive to dairy farmers supply-

ing milk to cooperative dairies in the State. 

From now on, of the Rs 4 incentive, Rs 3 would 

be borne by the State government and the bal-

ance Rs 1 will be shared by the respective coop-

erative dairies, the Minister said at a meeting 

with officials here on Thursday. 

“Under this initiative, the State government re-

leased Rs 8 crore and the balance arrears will 

also be released at the earliest,” Srinivas Yadav 

said. Since the government was extending sub-

sidies, besides procuring the yield all through 

the year, farmers should sell their produce only 

to the cooperative dairies and not to private 

dairies, he appealed. 

The Minister said there was a lot of demand for 

the recently launched Vijaya ice creams among 

customers. He directed the officials to make all 

arrangements by summer to ensure the availa-

bility of the products in all places. He further in-

structed the officials to introduce 250 pushcarts 

to boost the sale of Vijaya ice creams. He specif-

ically directed the officials to operate these 

pushcarts in prime locations like Tank Bund, 

Necklace Road, KBR Park, Shilparamam, Durgam 

Cheruvu, Golconda Fort and others. All 

measures should be taken to identify locations 

within HMDA limits and launch more outlets by 

March for sale of Vijaya dairy products, the 

Minister said. 
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odla Dairy compares itself with listed 

companies namely Hatsun Agro Prod-

ucts, Heritage Foods and Parag Milk 

Foods. 

South-based dairy company Dodla Dairy has 

filed draft red herring prospectus with the capi-

tal market regulator Sebi, for its initial public of-

fering. A source close to the developments said 

the issue size could be around Rs 800 crore. 

The public issue comprises a fresh issue of up to 

Rs 50 crore by the company and an offer for 

sale of up to 1,00,85,444 equity shares by pro-

moters and an investor, said the company in its 

DRHP filed on February 15. 

The offer for sale consists of up to 83 lakh 

shares by TPG Dodla Dairy Holdings, 4,16,604 

equity shares by promoter Dodla Sunil Reddy, 

10,41,509 equity shares by promoter Dodla 

Family Trust, and 3,27,331 equity shares by pro-

moter Dodla Deepa Reddy. 

The company will utilise net fresh issue pro-

ceeds for repayment of debt and capital ex-

penditure. It had also filed IPO papers in 2018 

to raise around Rs 500 crore. 
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Dodla Dairy is an integrated dairy company 

based in south India primarily deriving all of rev-

enue for FY20 and H1FY21 from the sale of milk 

and dairy based value added products (VAPs) in 

the branded consumer market. 

Amongst private dairy players with a significant 

presence in the southern region of India, it is 

the third highest in terms of milk procurement 

per day with an average procurement of 1.02 

million litres of raw milk per day (MLPD) as of 

December 2020 and second highest in terms of 

market presence across all of India amongst pri-

vate dairy players with a significant presence in 

the southern region of India, says CRISIL Report. 

Its operations in India are primarily across the 

five Indian states of Andhra Pradesh, Telangana, 

Karnataka, Tamil Nadu and Maharashtra, while 

overseas operations are based in Uganda and 

Kenya. 

Its revenue from sale of milk and dairy-based 

VAPs constituted 72.81 percent and 27.18 per-

cent, respectively, to revenue in FY20, and 

74.45 percent and 25.55 percent, respectively, 

for the six months period ended September 

2020. 

 

 

Vijaya ice-cream carts for 250 unemployed youth 
19th February 2021 10:12 AM 

https://www.newindianexpress.com/cities/hyderabad/2021/feb/19/vijaya-ice-cream-carts-for-250-unemployed-

youth-2266046.html 

 
YDERABAD: From the upcoming sum-

mer, 250 pushcarts of Vijaya Dairy’s Vi-

jaya ice-cream would be provided to 

youths to serve as employment for them. Ani-

mal Husbandry Minister Talasani Srinivas Yadav 

made the announcement at a review meeting 

here on Thursday that the Vijaya ice-cream was 

launched on January 26 and it would be popu-

larised from the ensuing summer.   

If the response for the ice-cream was good, 

more pushcarts would be provided to the 

youths, the Minister said.  

The pushcarts would be made available at Tank 

Bund, Necklace Road, Kasu Brahmananda 

Reddy park, Shilparamam, Golconda fort, Dur-

gam Cheruvu and other places. New outlets 

would also be opened to sell Vijaya brand prod-

ucts in HMDA limits, the Minister said. 

Yadav said 3,834 farmers who had paid the 

money would soon get buffaloes on subsidised 

prices. The Minister also released Rs 8 crore to 

be paid to farmers who supplied milk to the Vi-

jaya and other dairies. 

The Minister said of the Rs 4 per litre additional 

amount to be paid to the dairy farmers, the 

State government would bear Rs 3 and the re-

spective dairies would pay the remaining one 

rupee from now onwards. 
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Milk prices in Hyderabad are soaring as fuel prices are moving up 
FEB 18, 2021 

https://dairynews7x7.com/milk-prices-in-hyderabad-are-soaring-as-fuel-prices-are-moving-up/ 

 
ising fuel prices are having a cascading 

effect, with milk prices set to rise in the 

city. Nearly 20 lakh litres of milk are 

supplied every day through 10 major and 70 

mini dairies, including government-owned Vi-

jaya Dairy. Managements of dairies are facing fi-

nancial stress as transportation costs are esca-

lating. 

Now, Vijaya is selling toned milk for Rs 48 per li-

tre and pure buffalo milk for Rs 62 per litre 

while private diaries are selling normal milk for 

Rs 56 and pure milk for Rs 80. “We have in-

curred huge losses due to the pandemic. 

Now with the rising fuel prices, the transporta-

tion costs have increased and we are left with 

no option but to increase the price of milk,” said 

the manager of a private dairy. 

Meanwhile, Vijaya Dairy general manager K Ka-

mesh said, “The government hiked milk prices a 

year back. We procure milk through the process 

of tenders from all over the state. But before in-

creasing the prices, a board consisting of senior 

IAS officers of the animal husbandry, finance, 

agriculture and cooperative societies will study 

the market situation”. 

Vijaya chairman L Buma Reddy said the sale of 

milk products, affected due to pandemic, is 

picking up now. “The annual turnover of the Vi-

jaya Dairy is between Rs 700 and Rs 800 crore. 

Due to the pandemic, we lost around Rs 100 

crore. Our target is to earn Rs 1,000 crore by 

next year,” he said. 

 

Paras Dairy digitally integrating, empowering dairy farmers with mooPay 
Feb 18, 2021 

https://www.aninews.in/news/business/business/paras-dairy-digitally-integrating-empowering-dairy-farmers-

with-moopay20210218182901/ 

ew Delhi [India], February 18 

(ANI/NewsVoir): VRS Foods Ltd , one of 

the leading dairies in India with end to 

end focus on farmers and customers and mar-

ket preferred dairy products under the brand of 

"Paras", has collaborated with a tech startup 

and World Economic Forum's technology pio-

neer 'Stellapps' for their first of its kind fully au-

tomated user-friendly Digital Direct Farmers 

Payment Application "mooPay" in two different 

milk shed zones of VRS Foods Ltd. - Kanpur 

Dehat District of Uttar Pradesh, and Malanpur 

district of Madhya Pradesh in the presence of 

the Managing Director/Director - Operation(s), 
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Narender Nagar , under whose visionary leader-

ship this project has been executed. 

Going ahead with Values created by Ch Ved 

Ram and Sons, the great visionary and founder 

promoter of the company, with the vision of its 

value-added embedded fintech services pro-

gram for dairies and dairy farmers, and stepping 

on the platform paved by Modi Govt. with a 

commitment to enhancing farmer's income 

through improvisation in Farmer Input services. 

Narendra Nagar, CMD, VRS Foods said, " Paras 

for years has been trying to achieve a direct re-

lationship with Farmers. we have invested a lot 

of capital in making the procurement process 

transparent and help Dairy farmers to increase 

their income. This new effort will give us new 

energy to give farmers and our esteemed cus-

tomers, a better service. 

I hope we can make full use of the IoT technol-

ogy from Stellapps and work in co-operation. 

This new step will also make us contribute in 

the Government effort to help the farmer in-

crease his income because the technology pro-

vides a window to record farmer income and his 

activities." 

Stellapps' Direct Farmer Payment fintech solu-

tion mooPay, the service provider to VRS Foods 

Ltd in three states - Uttar Pradesh, Madhya Pra-

desh, and Maharashtra, acts as a payment gate-

way for dairies to make payments with the click 

of a single button to every registered farmer in 

a matter of seconds, completely removing the 

risks and costs of transferring money to thou-

sands of farmers in hundreds of villages. 

The mooPay FinTech solution will bring trans-

parency and cost savings due to the digitization 

of the milk value chain and enable financial in-

clusion of farmers. It is a big step towards realiz-

ing the company vision of converting milk into a 

'real time' currency for smallholder farmers, to 

help them through stressful situations. The initi-

ative will initially cover 900 villages in 3 states 

and will directly benefit 20000 farmers and later 

initiative will cover 5000 villages benefiting 

100000 farmers. 

 

 

HC reserves order on assets of Vijaya dairy at Hyderabad case 
FEB 18, 2021 

https://dairynews7x7.com/hc-reserves-order-on-assets-of-vijaya-dairy-at-hyderabad-case/ 

 
elangana High Court has reserved or-

ders in a writ petition filed by Andhra 

Pradesh State government challenging 

the decision of its counterpart in Telangana tak-

ing over assets of Andhra Pradesh Dairy Devel-

opment Co-operative Federation. 

In 2016, Telangana government brought out a 

GO taking over the main assets of Secundera-

bad’s Lallaguda-based APDDCF office. The AP 

government challenged the GO stating that it 

was against the provisions of the AP Reorgani-

sation Act under which separate Telangana 

State was carved out. 

AP Advocate-General S. Sriram contended that 

the federation was under IX schedule and hence 

its assets should be shared by the two States as 

per the AP Reorganisation Act. Telangana Advo-

cate-General B.S. Prasad argued that as per Sec-

tion 53 of the said Act assets located in the geo-

graphical jurisdiction of a State belong to the 

same State. 

After hearing contentions of the two parties, a 

bench of Justices M.S. Ramachadra Rao and T. 

Amarnath Goud reserved judgement in the 

case. 
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Heritage launches Mozzarella Cheese, Cream and Cool cafe 
FEB 18, 2021 

https://dairynews7x7.com/heritage-launches-mozzarella-cheese-cream-and-cool-cafe/ 

 
eritage Foods has expanded its prod-

uct portfolio by adding four products. 

Covid times saw an upsurge in con-

sumption of protein rich foods like cheese as 

well as cream and butter. The demand of these 

products in retail consumer segment is showing 

a higher growth rate. 

Heritage foods launched Mozzarella and pro-

cessed cheese in the protein rich food category. 

The dairy will be using cow milk for making 

cheese. Heritage cream has 25 % fat. Cool cafe 

powder is a blend of finest coffee with fresh 

ness of milk. 

A large number of companies have expanded 

their portfolios in cheese segment post Covid. 

Consumption of food in hotels and restaurants 

has not yet reached the pre Covid levels. 

 

 

Nestle India Grows In high single digit in 2020 
 February 18, 2021 

https://www.business-standard.com/article/companies/nestle-reports-high-single-digit-growth-in-2020-on-the-

back-of-key-brands-121021801414_1.html#:~:text=%C2%ABBack-,Nestle%20reports%20'high%20single%2Ddig-

it'%20growth%20in%202020%20on,the%20back%20of%20key%20brands&text=Swiss%20food%20and%20bever-

age%20major,single%2Ddigit''%20growth. 

wiss food and beverage major Nestle on 

Thursday said it has "performed well" in 

the South Asia market in 2020, including 

in in India where it posted "high single-digit'' 

growth. 

Key brands such as Maggi, Nescafe and KitKat 

posted robust growth in the Indian market in 

2020, Nestle said in a post-earnings statement. 

Besides, the company saw sustained momen-

tum in e-commerce sales in India, a segment 

which has grown in prominence after the pan-

demic. 

"South Asia continued to perform well, with 

high single-digit growth in India and a return to 

positive growth in Pakistan," Nestle said. 

"In India, Maggi, Nescaf and KitKat posted ro-

bust growth and e-commerce sales saw sus-

tained momentum," it added. 

The Indian market falls under Nestle's Asia, Oce-

ania and sub-Saharan Africa (AOA) zone, which 

reported sales of 20.73 billion CHF (around USD 

23.10 billion). 

China posted negative growth in AOA zone due 

to the timing of the Chinese New Year, decline 

in out-of-home channels and limited consumer 

stockpiling during lockdowns, it said. 

South-East Asia saw low single-digit organic 

growth and South Asia markets reported mid-

single-digit organic expansion. 

Sub-Saharan Africa recorded double-digit or-

ganic growth and countries like Japan, South 

Korea and Oceania combined saw almost flat 

organic growth. 

Overall, Nestle reported sales of 84.34 billion 

CHF (USD 94.04 billion). This was 8.9 per cent 

lower than 92.56 billion CHF sales of 2019 but 

was up 3.6 per cent in terms of organic growth. 

"Growth was based on strong momentum in 

the Americas and robust sales development in 
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EMENA (Europe, Middle East and North Af-

rica)," it said. 

Commenting on the full-year results, Nestle CEO 

Mark Schneider said, "2020 was a year of hard-

ship for so many, yet I am inspired by the way it 

has brought all of us closer together." 

In this unprecedented environment, Nestle 

achieved its third consecutive year of improve-

ment in organic growth, profitability and return 

on invested capital. 

"The global pandemic did not slow us down. 

Our nutrition expertise, digital capabilities, de-

centralized structure and innovation engine al-

lowed us to adapt quickly to changing consumer 

behaviours and trends. 

"We advanced our portfolio transformation, 

continued to build Nestl Health Science into a 

nutrition powerhouse and expanded our pres-

ence in direct-to-consumer businesses," he said. 

Over the outlook for 2021, Nestle said it expects 

continued increase in organic sales growth to-

wards a mid-single-digit rate, underlying trading 

operating profit margin with continued moder-

ate improvement and increased capital effi-

ciency. 

 

 

Indian farmer buys helicopter worth Rs300mn to sell milk 
03:56 PM | 17 Feb, 2021 

https://en.dailypakistan.com.pk/17-Feb-2021/indian-farmer-buys-helicopter-worth-rs300mn-to-sell-milk 

AHARASHTRA – Indian farmer and 

entrepreneur Janardhan Bhoir has 

bought a helicopter worth Rs300 

million for his dairy business. 

Bhoir, a Maharashtra-based farmer said he has 

bought the expensive rotary-wing aircraft to 

help him travel across the country for his busi-

ness venture. 

The dairy business requires him to travel fre-

quently, therefore he finds the helicopter best 

source to move in the shortest time period. 

He further added that he has to travel to Pun-

jab, Haryana, Rajasthan, and Gujrat quite often, 

and many places don't have the facility of air-

ports. He decided to purchase the helicopter at 

a friend's suggestion. 

Bhoir has also made arrangements to build a 

helipad with a protective wall on a 2.5-acre 

land. There will also be a garage for the helicop-

ter, a pilot room, and a technician room. 

The Indian farmer reportedly has a net worth of 

more than INR 100 crore. Besides farming and 

dairy, Janardhan also deals in the real-estate 

business. 

 

 

Nestle India Dec quarter profit flat, sales up 9% on strong domestic show 
February 16, 2021 19:23 IST 

https://www.business-standard.com/article/companies/nestle-india-dec-quarter-profit-flat-sales-up-9-on-strong-

domestic-show-121021601149_1.html 

ood and beverages major Nestle India re-

ported a marginal rise in net profit for 

the October-December quarter. The 

firm's profit after tax rose 0.2 per cent year-on-

year to Rs 483.3 crore from Rs 472.6 crore in 

the corresponding quarter previous year. 

Its net sales surged 9.2 per cent to Rs 3,418 

crore from Rs 3,131 crore backed by strong 

offtake in the domestic market. While its do-

mestic business, which contributes over 90 per 

cent towards its topline, grew 10.1 per cent, ex-

ports grew by 7.7 per cent during the quarter. 
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Nestle, which follows a calendar year format, 

also declared its yearly financial for 2020. In 

spite of Covid-induced disruptions, its sales 

grew 8.1 per cent in 2020 with 8.5 per cent 

surge in its domestic sales. Rapid rise in in-

home consumption across the country drove its 

ready-to-cook and ready-to-eat products. The 

firm said nearly two-thirds of its portfolio grew 

in double digits due to higher demand for such 

products. Incidentally, Nestle leads the local 

market in a bunch categories like instant noo-

dles, dairy whitener, wafers and confectioner-

ies, among others. 

In 2020, its net sales climbed to Rs 13,390 crore 

from Rs 12,295 crore in 2019. Nestle said, its 

domestic sales growth was largely driven by vol-

ume & mix and was on a broad base. "However, 

demand in out of home channel was impacted 

throughout the year due to Covid. After initial 

challenges due to the pandemic, the demand in 

out of home channels continued to improve, se-

quentially over quarters and we remain confi-

dent of its recovery", it said. 

Like in the December quarter, its margins, how-

ever, suffered for the full year. In 2020, its net 

profit grew at a lower pace than its topline. 

Nestle reported Rs 2,082 crore profit - 5.8 per-

cent higher than Rs 1,968 crore it had reported 

in 2019. 

"We delivered strong domestic sales growth. 

Nearly two-thirds of our key brands like MAGGI 

Noodles, KITKAT and NESCAFÉ Classic posted 

double digit growth last year. This was backed 

by a step-up in marketing spends, especially in 

the last quarter. Our innovation and renovation 

pipeline continued to be a thrust area across 

categories like Foods, Breakfast Cereals and 

Nestlé Health Sciences," said Suresh Narayanan, 

chairman and managing director, Nestle India. 

The pandemic and the lockdown boosted Nes-

tle's online sales significantly in 2020. The firm 

said it has registered 111 per cent growth in 

online channel and the ecommerce segment 

now contributes 3.7 per cent towards total 

sales. 
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Global News 

Unsafe, adulterated food commonly sold in markets: Rehman Malik 
February 26, 2021 

https://www.thenews.com.pk/print/795894-unsafe-adulterated-food-commonly-sold-in-markets-rehman-malik 

SLAMABAD: Former interior minister and 

Chairman Senate Standing Committee on 

Interior, Senator A. Rehman Malik, on 

Thursday said that a healthy society is not only 

vital for better quality of life but it also boosts 

the quality of human capital and socioeconomic 

development of the country. 

While addressing a seminar today here in Islam-

abad, Senator Rehman Malik said that adultera-

tion and unsafe food are the major causes of 

growing diseases in Pakistan. He said that safe 

and hygienic food is the basic right of every citi-

zen and it is the foremost responsibility of the 

state to ensure its availability. 

Malik said that unfortunately unsafe and unhy-

gienic food is being commonly sold in markets. 

He said that across the country, including the 

capital, there is no formal authority to monitor 

food quality and there exists no mechanism to 

do so. He said that our laws are too weak to 

control food adulteration. 

He said that he was shocked to see vendors sell-

ing substandard food items and spurious drinks 

outside schools, colleges and universities. This is 

a very serious issue and it needs government's 

serious attentions. 

The senator said that on February 7, 2018, 

when he, as Chairman Senate Standing Commit-

tee on Interior, took notice of sale of adulter-

ated milk and meat of dead animals in Islama-

bad and Rawalpindi, he was told that this is a 

common practice across the country. He added 

that he had recommended legislation and es-

tablishment of ICT Food Authority. 

He said that there should be a National Food 

Security Authority and asked the citizens to play 

their role in ensuring provision of safe food. He 

said that the Senate Standing Committee on In-

terior had recommended the establishment of a 

slaughter house in Islamabad and every district 

of the country duly monitored by respective dis-

trict administration. 

He explained the Pure Food Authority Bill, 2019 

which was referred to his committee on Sep-

tember 2, 2019 and approved on December 9, 

2019. 

 

 

Causing a stir makes life easier for dairy farmers 
Friday, 26 February 2021 10:55 

https://www.ruralnewsgroup.co.nz/rural-news/rural-machinery-products/causing-a-stir-makes-life-easier-for-

dairy-farmers 

his will likely lead to problems later 

down the track with crusting, sludge and 

sand build-up, ultimately reducing stor-

age capacity and likely causing pump or irrigator 

blockages. 

In all cases of effluent storage and distribution, 

the theory is to keep the solids in suspension, 

meaning pumping so the sludge and sand is be-

ing constantly removed from the system to the 

paddock. 

Yardmaster offers an extensive range of efflu-

ent stirrers that are designed to meet specific 

application requirements and customer feature 

preference. In recent years, safety and ease of 

service has seen a move towards shore-

mounted solutions. 
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The Yardmaster shore-mounted stirrer comes in 

two lengths and with two power ratings. Fea-

tures include a winch for prop height adjust-

ment and adjustable slew angle, allowing a wide 

range of prop placement within the pond. This 

means all areas can be agitated and solids incor-

porated into the effluent. 

The Yardmaster shore-mounted stirrer is ideal 

for ponds, offering the capability of stirring up 

to 9 million litres using 11kW.  

An in-ground pond might not be a viable option 

in certain applications – such as a high-water ta-

ble or difficult topography. In which case, it is 

likely that an above ground tank may be re-

quired. Yardmaster can deal with the agitation 

of such storage solutions.  

A Yardmaster over-the-wall stirrer frame and 

submersible stirrer can be used, with the stirrer 

frame able to accommodate up to a 4.3 metre 

wall height tank. The submersible stirrer can be 

removed using the frame without needing to 

drain the tank or use a Hiab. 

These stirrers are available in 1.5 to 7.5kW op-

tions and offer the ability to agitate up to 2 mil-

lion litres. 

Yardmaster stirrers are also available for in-

ground tanks, floating pontoons and fixed wall 

installations. 

 

 

A2 Milk downgrades guidance as daigou-linked China sales sour 
February 25, 2021 

https://www.smh.com.au/business/companies/a2-milk-downgrades-guidance-as-daigou-linked-china-sales-sour-

20210225-p575rs.html 

reshly minted a2 Milk chief executive Da-

vid Bortolussi is hopeful investors can 

see the underlying strength of the milk 

and infant formula company despite a “disap-

pointing” first-half result after weaker-than-ex-

pected sales in China. 

Mr Bortolussi, who took up the reins at a2 just 

two weeks ago, was forced to downgrade the 

company’s full-year guidance in his first results 

call on Thursday after a further deterioration of 

the business’ key daigou reseller channel. 

“The results are disappointing relative to initial 

plans [and] to market expectations, but we’re 

having to navigate through pretty difficult 

times,” he told The Age and The Sydney Morn-

ing Herald. 

“So I’m hopeful of starting to recover in the sec-

ond half and being in a better position going 

into 2022.” 

A2 Milk reported a 16 per cent decline in reve-

nue to $677.4 million for the six months to the 

end of December and a 35 per cent fall in net 

profit after tax to $120 million. 

These falls were driven by a decline in daigou 

sales, as a2 Milk’s products are often purchased 

in New Zealand and Australia by resellers who 

then ship them into China to sell to customers 

there. 

The pandemic has severely affected this prac-

tice, partially due to fewer Chinese people be-

ing in Australia owing to border closures and 

partially due to a preference from Chinese con-

sumers for home-grown products, fuelled by 

cheaper local prices and concerns over shipping 

delays. 

Earnings in a2’s China segment fell 19.7 per 

cent, and the company’s cross-border online 

sales, a channel the company said is highly reli-

ant on cross-promotion by daigou, slumped 

35.5 per cent. 

The decline prompted a2 to adjust its full-year 

forecasts down to the lower end of its previ-

ously advised guidance, telling investors to ex-

pect revenues of $1.4 billion and earnings mar-

gins of 24 per cent to 26 per cent. 
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A2’s shares plummeted more than 16.2 per 

cent to close at $8.76 on Thursday as investors 

reacted to the unexpected cut. 

Mr Bortolussi said the business was endeavour-

ing to repair its daigou channel, working with 

resellers to improve its attractiveness to Chi-

nese shoppers. 

“We are working with our daigou partners to 

improve the economics, which mainly is re-

balancing stock, which could hopefully improve 

economics going forward as pricing recovers 

and margins recover for them,” he said. 

The former Bonds executive also pointed to the 

growth of a2’s Chinese label baby formula prod-

ucts that are sold within the country. Trade is 

up 45.2 per cent to $213.1 million, with distri-

bution growing to 22,000 stores. 

“Growth in China’s domestic business is up 45 

per cent, Australian milk up 16 per cent and US 

milk up 22 per cent,” he said. 

“So, even though we had to adjust our guid-

ance, we’ve got one key problem, but there are 

still a number of really positive aspects of the 

business and its performance.” 

Analysts were unimpressed, however, with 

Citi’s Sam Teeger questioning if a2 had its “best 

days behind it” and suggesting the business 

may have to downgrade its guidance again. 

“[Guidance] implies a significant fourth-quarter 

improvement in the daigou channel, which may 

be challenging without the return of students 

and tourists, the ongoing resurgence in Chinese 

domestic brands, and an outdated formula-

tion,” he said. 

 

 

Dairy Australia warned on dairy plan talk 
Feb 24 2021 

https://www.dairynewsaustralia.com.au/news/2021/02/24/3315051/dairy-australia-warned-on-dairy-plan-talk 

 
he review of Dairy Australia was largely 

positive about the organisation funded 

by government and industry levy pay-

ers. 

But it did draw attention to some concerns. 

The report pointed out that many farmers don't 

appreciate the different between service provi-

sion that DA provides and advocacy delivered 

by organisations like Australian Dairy Farmers 

and the UDV. 

“When farmers pay levies, it is with an expecta-

tion of full-service delivery and returns in all of 

the areas important to them,” the report said. 

“One of the ADP objectives is ‘Unity'. 

“There is a possibility that the aspirations of 

many dairy farmers for the industry to have a 

single entity will prove to be challenging, with a 

number of different stakeholders to be aligned 

for this to happen.” 

The independent review has concerns that if 

levy payer desires are not met, the unjustified 

responsibility pointed at Dairy Australia could 

be significant. 

The consultants who did the review suggested a 

sustained, consistent communication campaign 

around dairy reform was important for trans-

parency to industry and to manage expecta-

tions, and needs to be delivered with strong 

spokespeople from relevant industry bodies. 

“It needs to be clear to levy payers that this is 

an industry initiative and not one of Dairy Aus-

tralia alone,” the report said. 

Anwen Lovett of Anwen Lovett Consulting, who 

completed the performance review together 

with Ancer Consulting, said the review had 
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looked across Dairy Australia’s operations and 

governance. 

“The overall finding of this independent review 

is very positive,” Ms Lovett said. 

“Dairy Australia is an effective, outcomes-fo-

cused organisation with a strong service culture 

to the Australian dairy industry. 

“It is managed by professional people who care 

about what they do. 

“There is strong and appropriate governance 

and a healthy focus on continuous improve-

ment of structures, systems and processes.” 

Dairy Australia chair James Mann said he was 

encouraged by the review’s findings, while rec-

ognising some opportunities to do things bet-

ter. 

“We see real value in this being a genuinely in-

dependent assessment of our organisation,” Mr 

Mann said. 

“The review is based on feedback from all our 

industry stakeholders, including many farmers 

as well as representative bodies.” 

On communications with levy payers, the re-

view found communication should target both 

the engaged and those who are more critical of 

the 

services the organisation delivers. 

Dairy Australia’s major research and develop-

ment partnerships are assets for the dairy in-

dustry, the report found, but prioritisation and 

benefits are not well understood by farmers 

and the industry, and should be better commu-

nicated in the context of regions and production 

systems. 

 

 

Over 12,563 Farmers Provided Training Under Safe Calf Initiatives 
Tue 23rd February 2021 

https://www.urdupoint.com/en/business/over-12563-farmers-provided-training-under-s-1175834.html 

SLAMABAD, (UrduPoint / Pakistan Point 

News - 23rd Feb, 2021 ) :In order to pro-

mote and develop the livestock sector for 

enhancing meat production to tackle with local 

requirements as well as to export about 12,563 

farmers were provided onsite consultancy and 

training. 

The livestock departments of provincial govern-

ments had conducted onsite consultancy and 

training program for farmers under Safe the 

Calf project, which was the main component of 

National Agriculture Emergency Program, said 

Senior Joint Secretary and Spokesman of the 

Ministry of National food Security and Research 

Dr Javed Hammayun. 

Talking to APP here on Tuesday, he said that 

more than 26,841 calves also registered and 

regular support being provided by departments 

in tagging, vaccination, deworming and nutri-

tion plan to farmers The preparation of techno 

economic feasibility and project broachers 

to guide field staff and farmers on sops 

and business models were also finalized, he 

added. 

Under the program, he said that Paki-

stan feedstuff database were also publish to 

help farmers in feed formulations, besides con-

ducted two day national review and planning 

workshop with all departments and project 

partners to develop annual works and cash 

plan. 

Dr Javed further informed that 05 days Training 

of trainers workshop on business models of 

commercial calf rearing and feedlot fattening 

for project officials of provincial livestock de-

partments at University of Veterinary and Ani-

mal Sciences, Lahore were also conducted. 

More than 32 senior officials of the depart-

ments trained to commence further trainings to 

the farmers at their respective fields to over-

come different diseases, he added. 
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Monitoring officers at Livestock and Dairy De-

velopment board conducted field based moni-

toring visits to monitor saved and mature calves 

at 25 selected districts of Punjab, KP, ICT 

and AJK, he remarked. 

Besides, develop media strategy for PMI pro-

jects and initiate implementations at PMU and 

field level, he said adding that under the project 

conducted national workshop for genetic im-

provement of livestock breeds for milk and 

meat at National Agriculture Research Centre 

andNARC and more than 70 senior public offic-

ers, scientists and private sector stakeholders 

attended the workshop and develop consensus 

on the scope of the national program for breed 

improvement. 

 

 

Plant-based milk company Oatly confidentially files for IPO 
FEB 23 20218:25 AM EST 

https://www.cnbc.com/2021/02/23/plant-based-milk-company-oatly-confidentially-files-for-ipo.html 

weden-based Oatly, which counts Oprah 

Winfrey and rapper Jay-Z among its 

prominent backers, has submitted plans 

for an initial public offering to regulators, the 

maker of vegan food and drink products said on 

Tuesday. 

The company, which sells its Oatly brand of 

products in more than 20 countries across Eu-

rope and Asia, could be valued at more than $5 

billion and has hired Morgan Stanley, JPMor-

gan and Credit Suisse as underwriters on the of-

fering, sources told Reuters. 

The planned stock market listing comes as the 

plant-based food sector has gained investor at-

tention over the past few years, especially as 

fast-food chains and upscale restaurants create 

new menus to attract health- and environment-

conscious diners. 

Oatly, known for its oat milk products, has tie-

ups with several cafes in the United States, in-

cluding Starbucks and also sells its products 

online and in retail stores. 

Much of the demand for plant-based food is be-

ing led by millennials and generation Z consum-

ers, who are more than willing to spend on sus-

tainable products that are also healthy. 

Oatly raised a $200 million equity investment in 

July last year from a group led by Black-

stone that includes Oprah Winfrey, Natalie Port-

man and former Starbucks chief Howard 

Schultz. 

The new investors also included Jay-Z’s enter-

tainment company Roc Nation, Orkila Capital 

and Rabobank’s Rabo Corporate Investments. 

Oatly, founded by brothers Rickard and Björn 

Öste, was valued at about $2 billion in July, ac-

cording to PitchBook. 

JPMorgan and Credit Suisse had no immediate 

comment when contacted by Reuters, while 

Morgan Stanley declined to respond.

 

PFA Seals Five Food Points 
Sun 21st February 2021 

https://www.urdupoint.com/en/pakistan/pfa-seals-five-food-points-1173986.html 

ULTAN, (UrduPoint / Pakistan Point 

News - 21st Feb, 2021 ) :The Pun-

jab Food Authority's (PFA), during its 

continued crackdown against substand-

ard food businesses, Sunday sealed five more 

food outlets. 
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A spokesperson for PFA said the teams of the 

authority carried out crackdown at various parts 

of South Punjab. 

He said the food safety teams checked 644 food 

units out of which five were sealed over viola-

tions while notices were served to 401 other 

shops for improvement. 

The sealed units included Gujjar diary in Vehari, 

Shahid Naveed Karyana store in Lodhran, Mar-

shal milk foods in Sahiwal, Abdul Hamid milk 

collection center Liaqatpur and Punjab bakery 

in Muzaffargarh, he informed. 

A sum of Rs 399,000 fine was also imposed on 

various shops while 300 kg red peppers, 40 kg 

turmeric, 406 litres adulterated milk and 178-li-

tre beverages were disposed-off. 

 

 

 

Exploring healthy offerings and dairy benefits for consumers 
February 21, 2021 01:26 

https://gulfnews.com/business/exploring-healthy-offerings-and-dairy-benefits-for-consumers-1.1613856652987 

 
utridor leverages the best of science, 

innovation and product expertise to 

provide families with a solid founda-

tion for their health. Keeping this vision in mind, 

the company continues to explore healthy of-

ferings and dairy benefits for consumers. “It is 

the task of our research and development team 

to apply science and expertise to create prod-

ucts that combine great taste with healthy ben-

efits,” says Sankha Biswas, CEO, Nutridor. “We 

passionately believe that our research can make 

better food so that more and more people live a 

better life. Our top priorities remain to continue 

innovating in order to better our product offer-

ing within the dairy and beverages segment.” 

Even though Nutridor is a new entrant in the 

Middle East market, it is armed with over 30 

years of experience in the industries of Africa 

and South East Asia continents and this helped 

it handle the sudden pandemic situation. The 

company was better prepared than most of the 

competition to provide products through its ex-

perienced supply chain expertise at the time of 

requirement for consumers. “Nutridor followed 

the basic principles of employee safety and pre-

cautions whilst still maintaining its product 

availability in the markets,” says Biswas. “Nutri-

dor relies on its rich experience provided by its 

parent company TGI Group.” 

During any major calamities, the food industry 

becomes especially important and since Nutri-

dor is in the long-life category, the products 

provide a better food security solution then the 

fresh ones. “I would say our biggest achieve-

ment is the ever-growing number of satisfied 

consumers,” says Biswas. 

With its dairy brand Abevia, Nutridor operates 

on its diversified portfolio and resilient product 

offering coupled with price-ladder variety 

across all socio-economic segments. Extensive 

and entrenched route to market with product 

innovation at its core, takes Abevia towards the 

healthy consumer minds. The new healthy food 

and lifestyle choices of millennials, market re-

search and consumer feedback data guides the 

brand to invest in product innovation, brand 
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marketing, and social media campaigns towards 

consumer value addition. 

Nutridor uses innovative technology to keep up 

with the ever-evolving food industry. R&D has 

been in the company’s core, technology deploy-

ment a habit, and it continuously strives to out-

perform its own set of goals in the food and 

dairy industry. 

“Our endeavour of updated dairy innovation 

and technology has prompted heavy invest-

ment in the field,” explains Biswas. “Collabora-

tion, knowledge development with continuous 

improvement programmes are in place as a key 

pillar of our strategy. We firmly believe that our 

research can make better food so that more 

and more people live a better life.” 

Nutridor has great products with excellent price 

laddered offering. It always relies on its product 

qualities as the company only uses high-quality 

ingredients sourced from Europe and New Zea-

land. 

“We are here to stay and in no rush when it 

comes market penetration,” says Biswas. “We 

are steady on target in reaching our consumers 

through our retail and wholesale partners and 

focused on reaching our loyal consumers closer 

to their arm length. I think the challenging situa-

tion is over and we are presently on a solid 

growth path.” 

The company will continue its journey in 2021 

with the same enthusiasm and firmly believing 

that the market situation will continue to im-

prove as the vaccination programmes continue 

to improve the pandemic. “We are prepared to 

seize tomorrow’s opportunities and can build 

on the right portfolio of products and brands to 

serve our consumers in a balanced array of ge-

ographies,” says Biswas. “With our consumers’ 

constant support, we will continue to generate 

profitable and sustainable growth.” 

 

 

U.S. Milk Production to Continue Rising, Prices to Continue Falling 
Friday, February 19, 2021 

http://www.farmers-exchange.net/detailPage.aspx?articleID=20383 

he following is from Lee Mielke, author 

of a dairy market column known as 

"Mielke Market Weekly." 

The Agriculture Department continued to raise 

its milk production forecasts in its latest World 

Agricultural Supply and Demand Estimates re-

port issued Feb. 9, again citing higher projected 

cow numbers for 2021. 

2020 production and marketings were esti-

mated at 223.1 and 222 billion pounds, respec-

tively, including preliminary December data, up 

200 million pounds on production from the Jan-

uary estimate. If realized, 2020 production 

would be up 4.7 billion pounds, or 2.15 percent, 

from 2019. 

2021 production and marketings were esti-

mated at 227.4 and 226.3 billion pounds, re-

spectively, up 700 million pounds on produc-

tion. If realized, 2021 production would be up 

4.3 billion pounds, or 1.9 percent, from 2020. 

The 2021 Class III milk price average was re-

duced on a lower expected cheese price fore-

cast and was projected at $16.60 per hundred-

weight, down 30 cents from last month's esti-

mate, and compares to $18.16 in 2020 and 

$16.96 in 2019. 

The Class IV milk price was also reduced, re-

flecting a lower butter price forecast, and is ex-

pected to average $13.70, down 40 cents from 

last month's estimate, and compares to a 

$13.49 average in 2020 and $16.30 in 2019. 

The 2021 fat basis import forecast was raised 

on higher expected imports of cheese and but-

terfat products, while exports were raised on 

higher shipments of butterfat. On a skim-solids 
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basis, the import forecast was unchanged while 

the export forecast was raised reflecting expec-

tations of strong international demand. 

This month's 2020-21 U.S. corn outlook is for 

higher exports and lower ending stocks. Exports 

were raised 50 million bushels, reflecting histor-

ically large corn purchases by China. With no 

other use changes, corn ending stocks were 

lowered 50 million bushels from last month. 

The season-average corn price received by pro-

ducers was raised 10 cents to $4.30 per bushel, 

up 74 cents per bushel from the previous mar-

ket year. 

The soybean outlook is also for increased ex-

ports and lower ending stocks. Soybean exports 

were projected at 2.25 billion bushels, up 20 

million from last month, reflecting record mar-

keting-year exports through January and a slow 

start to Brazil's export season resulting from 

harvest delays. With crush unchanged, soybean 

ending stocks were reduced 20 million bushels 

to 120 million. If realized, soybean ending 

stocks would be down 77 percent from 2019-

20, and the lowest since 2013-14, according to 

the USDA. 

The U.S. season-average soybean price was 

forecast at $11.15 per bushel, unchanged from 

last month, while the soybean meal price was 

forecast at $400 per short ton, up $10. 

Cotton supply and demand forecasts show 

slightly higher exports and lower ending stocks 

relative to last month. Production and domestic 

mill use was unchanged. The export forecast 

was raised 250,000 bales to 15.5 million based 

on a strong pace of shipments to date. Ending 

stocks were estimated at 4.3 million bales, 

equivalent to 24 percent of total disappearance. 

In politics, the Senate on Feb. 5 passed a 

"roughed-out version" of a stimulus bill, but the 

Feb. 5 Dairy and Food Market Analyst newslet-

ter says the Senate passed the bill through a 

special process called "budget reconciliation, 

which avoids the need for Republican coopera-

tion." 

"This bill established the top-line cost of the 

stimulus ($1.9 trillion), but left the actual work 

of writing the details of the bill to be accom-

plished in the next two weeks," said the DFMA. 

"We will wait with bated breath for any indica-

tion of further market intervention. In the last 

stimulus, dairy received approximately $1 bil-

lion of direct support, or .1 percent, of the $900 

billion bill. If that ratio holds for this next stimu-

lus, the government would allocate an addi-

tional $2.1 billion for dairy spending," according 

to the DFMA. 

Meanwhile, Politico reported that House Demo-

crats advanced a proposal last week providing 

more than $16 billion in relief for the food and 

agriculture industry. The House Agriculture 

Committee approved the measure along party 

lines, 25-23, after considering about a dozen 

amendments. 

Politico says the legislation included $3.6 billion 

for USDA to support food supply chains scram-

bled by the pandemic, $1 billion for land grant 

institutions and other groups that assist farmers 

of color, an extension of the 15 percent bump in 

Supplemental Nutrition Assistance Program 

(SNAP) benefits for the rest of the fiscal year, 

and $500 million for rural hospitals and commu-

nities to expand access to COVID-19 vaccines 

and food assistance. 

Cash dairy prices at the CME were mostly lower 

the second week of February. The 40-pound 

Cheddar blocks jockeyed a bit but closed last 

Friday at $1.5575 per pound, down 8.25 cents 

on the week and 26.25 cents below a year ago 

when they dropped 11 cents on the week. 

The 500-pound Cheddar barrels held at $1.50 

per pound for four successive sessions but lost a 

penny last Friday to close at $1.49 per pound, 

9.50 cents below a year ago, and a closer-to-

normal 6.75 cents below the blocks. There were 

16 carloads of block traded on the week at the 

CME and 29 of barrel. 



Milk remains widely available for cheese pro-

duction in the Midwest, according to Dairy Mar-

ket News. Spot milk prices remain discounted, 

however some higher prices were reported this 

week. Retail cheese demand remains steadfast, 

according to some, and numbers have improved 

from last year. And, as more cities relax COVID-

19 restrictions, customers are beginning to 

open up again and more apt to place orders if 

cheese prices remain in or around the $1.50 to 

$1.60 range. Cheese market tones remain in 

question as block prices continue to slide to-

ward barrel prices, but contacts say, "The nar-

rower the price gap between blocks and barrels 

is, the better for a stable market." 

Western cheese output is also active with 

plenty of available milk. Contacts report that in-

ventories for many varieties are growing. Retail 

cheese demand has increased as block prices 

have scaled back and buyers in both domestic 

and international markets seem more willing 

therefore to take on cheese. Food service de-

mand is still lackluster, even though restrictions 

on dining are easing. Restaurants that have a 

strong take out offering are more immune to 

the weaker market demand than traditional 

seated dining restaurants. 

Spot butter saw some strength early in the 

week, slipped back, then shot higher last Thurs-

day and Friday to close at $1.3950 per pound, 

up 12.75 cents on the week but 40.50 cents be-

low a year ago. There were 11 sales reported on 

the week. 

Midwest butter churning is running "wide 

open," says DMN, as has been the case since 

the fall, as cream availability is "notably ample." 

There were reports of weather-related trans-

portation issues in the Midwest and Mideast 

but trucking for the most part was smooth from 

butter cooperators in the region. Cream multi-

ples, at midweek, were similar to the previous 

week. Some contacts reported January numbers 

were lackluster, particularly due to food service 

demand, or lack thereof but retail sales con-

tinue to help make up for the ailing food service 

industry. DMN said, "New crop butter trades af-

ter the first of March tend to assist market 

tones, but storage reports and notably accessi-

ble cream across the regions have created 

growing concerns for short and longer term 

market tones." 

Western butter makers are also actively churn-

ing due to abundant cream supplies. Butter in-

ventories are heavy but manufacturers don't 

seem concerned with adding to their stocks. 

Some contacts expect a bump in price and de-

mand when the new crop of butter must be of-

fered to the market. Cream multiples are favor-

able for making butter in lieu of some other 

dairy products though ice cream production is 

picking up. Butter buyers are more interested in 

making buys at current prices, in some cases, to 

cover their needs for later in the year. Retail 

butter demand has perked up a bit with the low 

prices but food service butter demand contin-

ues to languish, according to DMN. 

Grade A nonfat dry milk climbed to $1.13 per 

pound last Tuesday but closed last Friday at 

$1.1125, .75 cents lower on the week and 5.75 

cents below a year ago. There were 16 sales re-

ported, down from 60 the previous week. 

The whey saw its Friday finish at 54.25 cents per 

pound, up .75 cents on the week and 17.25 

cents above a year ago, with only two sales for 

the week. 

In the week ending Jan. 30, 69,500 dairy cows 

were sent to slaughter, up 1,600 from the previ-

ous week and 3,300, or 4.7 percent, above a 

year ago. 

 

 

 

 



Dairy losses due to winter storms will take time to assess 
19 February 2021 

https://www.progressivedairy.com/news/industry-news/dairy-losses-due-to-winter-storms-will-take-time-to-as-

sess 

other Nature wreaked havoc on 

dairy producers and processors 

across the U.S. the week of Feb. 15. 

Although details are sketchy and losses won’t 

be assessed for some time, advance reports for 

the week’s USDA Dairy Market News provide an 

overview of the impact. 

Few areas were affected as much as Texas, 

where reports of milk dumping were high. Texas 

Ag Commissioner Sid Miller said dairies were 

dumping at least $8 million worth of milk per 

day due to the inability of plants to maintain 

power. That was causing a ripple effect with 

grocery stores unable to get shipments of dairy 

products, creating food supply chain problem 

never seen before, even with the COVID-19 

pandemic. 

The damage is far from over, and it will take a 

long time before all losses are tallied. Miller said 

losses for the Texas agricultural community 

could be in the “millions, if not billions.” 

With power outages and staffing shortages, 

milk and cream loads that could be salvaged 

were dispersed elsewhere, with some cream re-

portedly moving north all the way to the Mid-

west, where butter manufacturers assisted in 

clearing excess loads. 

Monty Dozier, Texas A&M AgriLife Extension 

program director for disaster assessment and 

recovery, said he anticipates county emergency 

boards will get next week to begin assessing the 

losses as the state begins to apply for federal 

resource relief. 

“We’ve not had a formal request for animal 

feeding or assistance as of yet, and so far, we’re 

not hearing of loss of livestock, although we 

could see some issues within the poultry indus-

try,” Dozier said. “We are hearing there are a 

lot of problems getting out and gaining access 

to determine the health of livestock and to get 

feed resources across the state.” 

In New Mexico, milk production was steady and 

following typical seasonal patterns, but proces-

sors in parts of eastern New Mexico contended 

with the strong winter storms and found it diffi-

cult to find open capacity for any extra loads of 

milk. 

Dairy Farmers of America’s Southwest Area 

team kept tabs on farms, members and facilities 

in the area. 

“The cold temperatures and extreme weather 

have presented challenges, but we’re hearing 

that most are doing ‘okay’,” said DFA’s Kim 

O’Brien. Improving weather was easing con-

cerns, but measuring long-term impacts will 

take time. 

Moderating temperatures in Arizona strength-

ened milk production, and manufacturers were 

running near full capacity. However, processors 

in surrounding states turned back loads of milk 

and cream they would typically take in from Ari-

zona milk handlers. 

Milk production was strong in California, re-

stricting processors from taking extra loads 

from other parts of the region. A few milk han-

dlers were discounting loads of milk to $3 or $4 

under Class III to find a home for the milk. 

Farmers and dairy processors in the Pacific 

Northwest continued to grapple with the ef-

fects from a strong winter storm the previous 

weekend heavy snows; freezing rain and power 

outages disrupted milk transportation and pro-

cessing. A few highway passes were cleared un-

til midweek, and some farmers had to dispose 

of milk because trucks could not reach the farm. 

Power outages stretched into late in the week, 

and other processors worked with skeleton 

crews, forcing several manufacturers to discard 

some milk supplies. 
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Milk production in the mountain states of 

Idaho, Utah and Colorado was strong and keep-

ing processing facilities full. Industry contacts 

say that some extra loads of Idaho milk were 

moving into surrounding states at discounts of 

$4 to $5 under Class IV prices. 

Upper Midwestern temperatures and condi-

tions were far from comfortable, with dairy 

farmers in northern Wisconsin reporting tem-

peratures at morning milking as low as minus 

40ºF. There’s still plenty of milk. Cheesemakers 

in the Midwest reported spot milk prices from 

$5 to $6.50 per hundredweight (cwt) under 

class, with discounting slightly less than most of 

the winter. That compares to discounts of $2 to 

$5 under class last year and $1-$2 per cwt two 

years ago. 

In the Northeast, milk output was up slightly; 

supplies were balanced in the Mid-Atlantic re-

gion. 

Milk production in the Southeast was up 

slightly, with some hauling disrupted by snow, 

sleet and rain. In Florida, milk output reached 

its peak, although there is room for potential 

milk growth this season. 

 

 

1450 Liters Adulterated Milk Dumped In Muzaffargarh 
Thu 18th February 2021 | 03:32 PM 

https://www.urdupoint.com/en/pakistan/1450-liters-adulterated-milk-dumped-in-muzaff-1171527.html 

 
UZAFFARGARH, (UrduPoint / Paki-

stan Point News - 18th Feb, 2021 ) 

:Hundreds of liters adulterated milk 

was seized and dumped by Public Food Author-

ity (PFA) here in tehsil Jitoi here on Thursday. 

According to DG of the food authority Rifaqat 

Ali, a vehicle no. LZD 2153 filled with about 

1450 litre milk was intercepted at Head Bikani 

area. 

During checking, it was found adulteration of 

excessive quantity of water into milk. 

Alleged owner of the milk collection point, Saj-

jad Malik was awarded Rs. 10, 000 fine for sell-

ing substandard milk to customers. 

Later, the DG said adulterated milk resulted in 

slowed child growth and health deterioration of 

everybody. Move of adulteration mafia would 

be halted every where with iron hands, he 

stated. 

 

COVID changes the role of dairy princess 
FEB 17, 2021 

https://www.leaderherald.com/news/local-news/2021/02/covid-changes-the-role-of-dairy-princess/ 

ONDA — Montgomery County Dairy 

Princess Sarah Keehan, a senior at 

Fonda-Fultonville High School competed 

in the American Dairy Association North East’s 

58th New York State Dairy Princess Pageant 

Tuesday. 

Running for the state pageant will be “exhilarat-

ing,” Keehan said. 

“I’m always very shy, so I’m trying to get out of 

my comfort zone,” Keehan said. 

She said she is ready for the pageant, but feels 

excited and nervous as the pageant approaches. 
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During the pageant tonight, judges and viewers 

can “expect a lot of things, I’m just hoping they 

can expect that I can do the best I can do con-

sidering all these circumstances happen-

ing,” Keehan said. 

Keehan will be one of 12 girls to participate in 

the two-day pageant, which includes a personal 

interview, impromptu questions, a prepared 

adult speech, a product knowledge exam, writ-

ing skills, and informal interaction with others. 

Judges will evaluate the contestants on their 

communication skills, knowledge of the dairy in-

dustry, poise and personality. 

The 17-year-old is in the local FFA chapter, the 

4H club and is in the Drama Club at Fonda-Ful-

tonville High School. 

She is currently a senior at F-FCSD, but when 

she graduates she plans on attending either Al-

fred State or SUNY Delhi to be a veterinary 

technician. 

Keehan first became Montgomery County Prin-

cess in the spring of 2020 and due to COVID-19 

she was able to be the dairy princess for a sec-

ond year. 

As dairy princess, she likes promoting the indus-

try and the product. 

The typical role of a dairy princess is to serve as 

a spokesperson and advocate for dairy farmers 

by engaging with and educating consumers on 

the nutritional benefits of milk and dairy foods, 

how farmers care for their cows and their land 

in order to produce a sustainable product, and 

the importance of the dairy industry to the 

State’s economy. Dairy princesses also work 

with ADANE at a variety of special events in-

cluding local dairy princess pageants, farmer 

meetings, state and county fairs and sampling 

dairy products at grocery stores. “Things I nor-

mally get to do are parades, Sundae on the 

Farm for Fulton and Montgomery,” Keehan 

said. “I always like helping the kids, petting the 

cows, telling about my favorite breed — the 

milking shorthorn.” 

This year, due to COVID-19, many typical dairy 

princess responsibilities were altered. For in-

stance, the pandemic severely increased the 

need for food assistance. As milk and dairy 

foods are some of the most nutrient-rich foods, 

ensuring those in need received dairy became a 

mission of the State’s dairy industry. Dairy prin-

cesses played an important role promoting milk 

distribution events organized by ADANE and as-

sisting and handing out milk and dairy foods at 

various local events. 

Keehan has been involved in the dairy industry 

for about five years, however she said she has 

always helped her uncles with their dairy farm 

when she was younger, and they now have a 

beef farm. She also works with beef and milk on 

her farm. 

She said in regards to the dairy industry she 

hopes people support it. 

 

 

Australian breakthrough is the new alternative to milk pasteurization 
February 16, 2021 

https://www.foodsafetynews.com/2021/02/australian-breakthrough-is-the-new-alternative-to-milk-pasteuriza-

tion/ 

rom “down under” comes news that is 

said to be the biggest breakthrough in 

dairy safety since pasteurization. It has 

been accepted as “an alternative treatment to 

pasteurization of raw milk” by Dairy Food Safety 

Victoria (DFSV) with financial support from both 

the Queensland state government putting in 

$190,000 and the Australian Federal Govern-

ment $761,700. 

Australia-based Naturo plans to roll out its 

Wholey Milk Co. brand, using the new “Haelen” 

technology beginning in March and April, serv-

ing retail outlets in Queensland during 2021, 

and then expanding internationally in 2022. 
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Naturo CEO Jeff Hastings says Haelen is a “gen-

tle alternative technology” that without heat 

kills pathogens while retaining higher levels of 

useful vitamins, proteins, and enzymes that un-

der pasteurization are damaged or destroyed. 

The reported retention of key enzymes should 

make the milk easier to digest than where pas-

teurization is involved. 

And in addition to easier digestion, milk pro-

duced with the alternative technology has a 

shelf life that is four times longer than pasteur-

ized milk.  Hastings says the new product will 

have a minimum shelf life of 60 days when re-

frigerated compared to 14 days for pasteurized 

milk. 

Hastings says this will allow the milk produced 

with the Haelen technology to be shipped ra-

ther than flown throughout the world including 

places that have no access to fresh milk, and 

with refrigeration still, be fresh for 21 days 

upon the arrival. 

The new technology is not like Ultra Heat Treat-

ment (UHT), which like pasteurization is based 

on heat treatments, but rather is based on pres-

sure. Hastings says the pressure results in a nu-

tritionally superior product with a long shelf life. 

Pasteurization involves heating to 71.7 degrees 

C for 15 seconds. UHT involves higher heat, to 

140 degrees C, for just two seconds. 

Its food safety claims included being the only 

method of killing Bacillus cereus, a pathogen 

commonly found in milk that sickens humans 

with vomiting and diarrhea and other symp-

toms. Hastings says the pressure treatment 

technology produces nutritionally superior, eas-

ily digestible milk with that long shelf life. 

Naturo Group Inc. was acquired in January by 

Vancouver, BC-based  BevCanna Enterprises 

Inc.,  an infused cannabis beverage maker. 

“The coming together of these two industry 

leaders will a create a comprehensive health 

and wellness beverage and natural products 

company, one that generates significant value 

for both organizations and brings together two 

exceptionally experienced and innovative lead-

ership teams,” a take-over announcement said. 

 

 

 

 

 

 

 

 

 



 


